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E-Commerce of non 

industries

EXPORT & IMPORT

2023:  Trade surplus of RM160.7 billion

1.25 million persons 

employed in ICT 

industry contributed 

7.6 percent from the 

total employment

Compensation of 

employees 

RM90.1 billion share 

of 33.5 percent from 

the ICT income

EMPLOYMENT & COMPENSATION OF 

EMPLOYEES, 2024 

CONTRIBUTION OF E-COMMERCE TO GDP

E-commerce for other 

industries

QUARTERLY E-COMMERCE INCOME BY ESTABLISHMENT

Net Exports of ICT products 

remain surplus of RM119.8 billion
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PERFORMANCE OF DIGITAL 
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USAGE BY ESTABLISHMENT & INDIVIDUAL
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2025: 98.8%

2024: 98.4%

2025: 82.4%

2024: 82.0%

COMPUTER USAGE 4G AND 5G COVERAGEINTERNET USAGE7 8 9

Percentage of population covered by at

least LTE/WIMAX mobile

Percentage of population covered by at

least 5G mobile networks
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URBAN AREA

RURAL AREA

ESTABLISHMENTS
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PRINCIPAL STATISTICS OF ICT SERVICES



● Malaysia’s e-commerce revenue for the first nine months of 2025 reached

RM937.5 billion, an increase of 1.9 per cent compared to the same period in

2024. The highest e-commerce revenue was recorded in the second quarter

of 2025 at RM313.8 billion, while the third quarter registered a marginal

moderation to RM312.6 billion.

● ICT and e-commerce collectively accounted for 23.4 per cent of the

economy, equivalent to RM451.3 billion in 2024, up from RM429.3 billion in

2023.

● E-commerce income rising to RM1.18 trillion in 2023 was led by the

Manufacturing sector (RM587.3 billion) and the Services sector

(RM583.0 billion), alongside continued improvements in Construction and

Agriculture.

● Business-to-Business (B2B) transactions remained the largest contributor to

e-commerce revenue, reaching RM817.1 billion. The most notable gains

were observed in Business-to-Consumer (B2C) transactions, which

increased to RM336.6 billion, and Business-to-Government (B2G)

transactions, which rose to RM30.4 billion. Domestic e-commerce income

expanded to RM1.05 trillion, while international income reached

RM131.1 billion.

● E-commerce expenditure also increased to RM571.4 billion, driven by both

domestic and international transactions. B2B transactions remained the

dominant expenditure component at RM443.4 billion, while stronger

momentum was seen in B2C and B2G expenditure.

E-Commerce continues to drive Malaysia’s digital 

economy with RM937.5 billion in revenue for the first 

three quarters of 2025
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