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EKONOMI DIGITAL MALAYSIA 2024 

 

 

Pendapatan e-dagang Malaysia bertumbuh 4.0 peratus mencapai nilai 

RM918.2 bilion pada sembilan bulan pertama 2024 

 

PUTRAJAYA, 19 DISEMBER 2024 – Pada hari ini, Jabatan Perangkaan Malaysia 

menerbitkan laporan Ekonomi Digital Malaysia 2024. Laporan ini merangkumi 

statistik mengenai e-dagang, sumbangan industri teknologi maklumat dan 

komunikasi (TMK) kepada ekonomi, tahap capaian dan penggunaan TMK serta 

prestasi sektor perkhidmatan TMK. 

 

Ketua Perangkawan Malaysia, Dato’ Sri Dr. Mohd Uzir Mahidin, menyatakan, 

“Pendapatan e-dagang Malaysia mencatatkan RM918.2 bilion dalam tempoh 

sembilan bulan pertama tahun 2024, menunjukkan pertumbuhan 4.0 peratus 

tahun ke tahun. Pendapatan e-dagang tertinggi dicapai pada suku kedua 2024 

dengan nilai RM309.8 bilion. Namun, suku ketiga 2024 mencatatkan sedikit 

penurunan 0.6 peratus kepada RM307.9 berbanding suku kedua 2024. Meskipun 

demikian, e-dagang kekal sebagai tonggak penting dalam landskap ekonomi 

Malaysia”. 



 

Pada 15 Oktober 2024, Jabatan Perangkaan Malaysia (DOSM) telah menyiarkan 

penerbitan Akaun Satelit Teknologi Maklumat dan Komunikasi (ASTMK) 2023. 

Pada tahun 2023, sektor TMK dan e-dagang menjana nilai ditambah sebanyak 

RM427.7 bilion berbanding RM411.6 bilion pada tahun 2022, dengan 

pertumbuhan 3.9 peratus (2022: 14.3%). Sumbangan TMK dan e-dagang kepada 

ekonomi negara meningkat kepada 23.5 peratus berbanding 22.9 peratus pada 

tahun 2022. Prestasi ini didorong oleh Nilai Ditambah Kasar Industri TMK 

(NDTMK) sebanyak 13.8 peratus dan e-dagang industri lain sebanyak 9.6 peratus. 

 

NDKTMK sebanyak RM252.0 bilion mencatatkan pertumbuhan sebanyak                        

3.8 peratus berbanding 11.4 peratus pada tahun sebelumnya, disokong oleh 

perkhidmatan TMK yang menyumbang 41.6 peratus. Ini diikuti oleh pembuatan 

TMK, perdagangan TMK dan kandungan & media masing-masing menyumbang 

38.2 peratus, 14.2 peratus dan 6.0 peratus. 

 

Pada 2023, Banci Ekonomi (BE2023) bagi tahun rujukan 2022 telah dilaksanakan 

yang meliputi semua pertubuhan perniagaan aktif merentasi semua sektor 

ekonomi. Sebanyak 78,236 pertubuhan terlibat dalam transaksi e-dagang, 

menjana pendapatan mencapai nilai RM1,126.9. Bagi pecahan pendapatan  

e-dagang mengikut segmen pasaran, hasil yang dijana daripada pasaran 

domestik mengatasi pasaran antarabangsa berjumlah RM1,003.5 bilion iaitu 

merangkumi 89.1 peratus sumbangan. Sebaliknya, sumbangan kepada pasaran 

antarabangsa berjumlah RM123.4 bilion, menyumbang 10.9 peratus. Selain itu, 

pendapatan e-dagang mengikut jenis pelanggan melalui Business to Business 

(B2B) mencatatkan pendapatan tertinggi berjumlah RM786.5 bilion dengan 

sumbangan 69.8 peratus, diikuti Business to Consumer (B2C) RM312.6 bilion 

(27.7%) dan Business to Government (B2G) RM27.8 bilion (2.5%). 

 



 

Dato’ Sri Dr. Mohd Uzir Mahidin turut menambah, “Penemuan BE2023 juga 

melaporkan perkhidmatan TMK yang terdiri daripada aktiviti penerbitan; 

perkhidmatan wayang gambar, video dan program televisyen, rakaman bunyi & 

penerbitan muzik; pemprograman dan penyiaran; perkhidmatan telekomunikasi; 

pengaturcaraan komputer, perundingan & aktiviti yang berkaitan serta 

perkhidmatan maklumat mencatatkan nilai output kasar RM190.1 bilion pada 

tahun 2022, dengan kadar pertumbuhan tahunan 6.2 peratus sejak 2015. 

Perkhidmatan telekomunikasi merupakan penyumbang utama pertumbuhan ini, 

meningkat 7.6 peratus kepada RM121.0 bilion, berbanding RM72.3 bilion pada 

2015. Selain itu, perkhidmatan maklumat mencatatkan kadar pertumbuhan 

tahunan yang signifikan sebanyak 7.4 peratus, bagi mencapai RM8.4 bilion pada 

2022”. 

 

Selaras dengan pertumbuhan nilai output kasar, nilai input perantaraan turut 

meningkat RM25.5 bilion mencapai RM87.5 bilion, seterusnya menghasilkan nilai 

ditambah RM102.7 bilion. Nilai ditambah ini disumbangkan oleh perkhidmatan 

telekomunikasi yang merekodkan peningkatan 9.0 peratus kepada RM70.0 billion, 

berbanding RM38.3 billion pada 2015. Ini diikuti oleh aktiviti pengaturcaraan 

komputer, perundingan dan aktiviti yang berkaitan dengan pertumbuhan tahunan 

signifikan sebanyak 4.4 peratus kepada RM19.1 billion pada tahun 2022. 

 

Di samping itu, 95.9 peratus pertubuhan yang dibanci pada tahun rujukan 2022 

menggunakan komputer (termasuk komputer peribadi, komputer riba dan tablet) 

manakala 93.3 peratus pertubuhan memanfaatkan akses internet. W.P. Kuala 

Lumpur mencatatkan peratusan tertinggi penggunaan komputer dan internet oleh 

pertubuhan, masing-masing 99.8 peratus dan 99.6 peratus. Antara pilihan akses 

internet, jalur lebar tetap kekal sebagai pilihan utama dengan 92.3 peratus 

perniagaan menggunakannya pada tahun 2022, manakala penggunaan jalur lebar 

mudah alih meningkat sebanyak 49.4 mata peratus sejak 2015, mencapai                     



 

77.9 peratus. Gabungan kedua-dua jenis jalur lebar digunakan oleh 72.9 peratus 

perniagaan, menunjukkan keperluan untuk fleksibiliti dan penyesuaian dalam 

persekitaran digital yang berubah dengan pantas. 

 

Beliau turut menyatakan bahawa, “Penemuan daripada survei 2023 menunjukkan 

bahawa 99.3 peratus isi rumah di Malaysia mempunyai akses kepada telefon 

bimbit. Dari segi penggunaan telefon, 97.6 peratus lebih memilih menggunakan 

telefon pintar, manakala 16.3 peratus isi rumah masih mempunyai capaian ke atas 

telefon biasa. Selain itu, 96.4 peratus isi rumah mempunyai capaian akses internet 

dan 91.6 peratus memiliki komputer. Jalur lebar mudah alih merupakan pilihan 

utama untuk akses internet (95.3%) berbanding jalur lebar tetap (47.1%). Di 

kawasan bandar, 98.4 peratus isi rumah mempunyai akses internet, berbanding 

89.8 peratus di kawasan luar bandar. Sementara itu, penggunaan ICT oleh 

individu pada tahun 2023 menunjukkan bahawa 80.4 peratus individu 

menggunakan komputer, dengan 86.0 peratus di kawasan bandar dan                            

63.6 peratus di kawasan luar bandar. W.P. Putrajaya mencatatkan peratusan 

tertinggi penggunaan komputer dan akses kepada internet oleh individu,                  

masing-masing 97.7 peratus dan 99.9 peratus”. 

 

Sebagai kesimpulan, laporan Ekonomi Digital Malaysia 2024 menekankan 

pertumbuhan berterusan dan kepentingan ekonomi digital yang dipacu oleh  

e-dagang dan sektor ICT. Penemuan ini menunjukkan peningkatan berterusan 

dalam sumbangan ICT kepada ekonomi negara, dengan pertumbuhan ketara 

dalam perkhidmatan ICT dan aktiviti e-dagang. Penggunaan ICT yang meluas 

dalam kalangan perniagaan dan isi rumah turut mengukuhkan kedudukan 

Malaysia dalam landskap digital global, sekali gus menyerlahkan potensi negara 

untuk terus berinovasi dan berkembang dalam ekonomi digital. 

 



 

Jabatan Perangkaan Malaysia (DOSM) telah melancarkan OpenDOSM NextGen 

sebagai medium yang menyediakan katalog data dan visualisasi bagi 

memudahkan pengguna menganalisis pelbagai data dan boleh diakses melalui 

portal https://open.dosm.gov.my. 

 

Kerajaan Malaysia telah mengisytiharkan Hari Statistik Negara (MyStats Day) 

pada 20 Oktober setiap tahun. Tema sambutan MyStats Day adalah “Statistik Nadi 

Kehidupan”. DOSM menyambut ulang tahun ke-75 Jubli Intan pada tahun 2024. 

 

 

Carta 1: Prestasi Pendapatan E-Dagang Suku Tahunan, Malaysia, 2021–2024 
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Carta 2: Penggunaan ICT oleh Pertubuhan, Malaysia, 2015–2022 

 

 

 

Carta 3: Penggunaan ICT oleh Isi Rumah, Malaysia, 2020–2023 

 

 

 

Dikeluarkan oleh: 

PEJABAT KETUA PERANGKAWAN MALAYSIA 

JABATAN PERANGKAAN MALAYSIA 

19 DISEMBER 2024 

86.2
93.8 95.9

85.2
90.6 93.3

0.0

20.0

40.0

60.0

80.0

100.0

2015 2017 2019 2021 2022

Peratus (%)

Komputer Internet

91.3 91.696.0 96.4

0.0

20.0

40.0

60.0

80.0

100.0

2020 2021 2022 2023

Peratus (%)

Komputer Internet



  

Embargo: Only to be published or disseminated at 1200 hour, Thursday, December 19, 2024 

 

 

MALAYSIA DIGITAL ECONOMY 2024 

 

 

Malaysia's e-commerce income grew 4.0 per cent, reaching                     

RM918.2 billion in the first nine months 2024  

 

PUTRAJAYA, 19 DECEMBER 2024 – Today, the Department of Statistics 

Malaysia has released the Malaysia Digital Economy 2024 report. This report 

presents statistics on e-commerce, the contribution of Information and 

Communication Technology (ICT) to the economy, access and usage of ICT, as 

well as the performance of the ICT services sector. 

 

Chief Statistician Malaysia, Dato’ Sri Dr. Mohd Uzir Mahidin, stated, “Malaysia's  

e-commerce income recorded RM918.2 billion in the first nine months of 2024, 

reflecting a 4.0 per cent year-on-year growth. The highest income was achieved in 

the second quarter of 2024 at RM309.8 billion. However, the third quarter 2024 

saw a slight decline of 0.6 per cent to RM307.9 compared to the second quarter 

2024. Despite this minor decrease, e-commerce remains a vital pillar of Malaysia’s 

economic landscape”. 

 



On 15 October 2024, the Department of Statistics Malaysia (DOSM) published the 

Information and Communication Technology Satellite Account (ICTSA) 2023. ICT 

and e-commerce industry generated a value-added of RM427.7 billion in 2023 as 

compared to RM411.6 billion in 2022, recording a growth of 3.9 per cent. The 

contribution of ICT and e-commerce to the national economy rose to 23.5 per cent 

from 22.9 per cent in 2022. This performance was driven by the Gross Value 

Added of the ICT Industry (GVAICT) at 13.8 per cent and e-commerce from other 

industries at 9.6 per cent.  

 

GVAICT amounted to RM252.0 billion, recording a growth of 3.8 per cent 

compared to 11.4 per cent in the previous year. This growth was supported by ICT 

services, which contributed 41.6 per cent, followed by ICT manufacturing, ICT 

trade, and content & media, with shares of 38.2 per cent, 14.2 per cent, and                 

6.0 per cent, respectively. 

 

In 2023, the Economic Census (BE2023) for the reference year 2022 was 

conducted, covering all active business establishments across all economic 

sector. A total of 78,236 establishments were involved in e-commerce 

transactions, generating an income of RM1,126.9 billion. In terms of e-commerce 

income by market segment, the domestic market outperformed the international 

market, contributing RM1,003.5 billion, which accounted for 89.1 per cent. 

Meanwhile, the international market contributed RM123.4 billion, representing     

10.9 per cent. Furthermore, e-commerce income by type of customer showed 

Business-to-Business (B2B) transactions recorded the highest contribution 

amounting to RM786.5 billion or 69.8 per cent, followed by Business-to-Consumer 

(B2C) transactions at RM312.6 billion (27.7%) and Business-to-Government 

(B2G) transactions at RM27.8 billion (2.5%). 

 



Dato’ Sri Dr. Mohd Uzir Mahidin further added, “The findings of BE2023 also 

reported that ICT services, comprising activities such as publishing; motion picture, 

video and television programme production, sound recording & music publishing; 

programming and broadcasting; telecommunications services; computer 

programming, consultancy & related activities; and information services, recorded 

a gross output value of RM190.1 billion in 2022, with an annual growth rate of               

6.2 per cent since 2015. Telecommunications services drove this expansion, 

increased by 7.6 per cent to RM121.0 billion, up from RM72.3 billion in 2015. 

Additionally, information services recorded a significant annual growth rate of               

7.4 per cent, reaching RM8.4 billion in 2022”. 

 

In line with the growth in the value of gross output, the value of intermediate input 

also increased RM25.5 billion to reach RM87.5 billion, resulting in a value-added 

of RM102.7 billion. This value was primarily driven by telecommunications 

services, which registered an increase of 9.0 per cent to RM70.0 billion, compared 

to RM38.3 billion in 2015. This was followed by computer programming, 

consultancy and related activities, which demonstrated a significant annual growth 

rate of 4.4 per cent, amounting to RM19.1 billion in 2022. 

 

In addition, 95.9 per cent of establishments enumerated in the reference year 2022 

used computers (including personal computers, laptops, and tablets), while                

93.3 per cent of establishments utilised internet access. W.P. Kuala Lumpur 

recorded the highest percentage of computer and internet usage by 

establishments, with 99.8 per cent and 99.6 per cent, respectively. Among internet 

access options, fixed broadband remained the preferred choice with 92.3 per cent 

of businesses used it in 2022, while mobile broadband usage rose by                              

49.4 percentage points from 2015, reaching 77.9 per cent. A combination of both 

types of broadband was utilised by 72.9 per cent of businesses, highlighting the 

need for flexibility and adaptability in a rapidly changing digital environment. 



He also stated that, “The 2023 survey findings revealed that 99.3 per cent of 

households in Malaysia had access to mobile phones. In terms of phone usage, 

97.6 per cent preferred smartphones, while 16.3 per cent of households were still 

comfortable using feature phones. Furthermore, 96.4 per cent of households had 

internet access, and 91.6 per cent had computers. Mobile broadband was the 

preferred option for internet access (95.3%), compared to fixed broadband 

(47.1%). In urban areas, 98.4 per cent of households had internet access, 

compared to 89.8 per cent in rural areas. Meanwhile, ICT use by individuals in 

2023 showed that 80.4 per cent individuals used computers, with 86.0 per cent in 

urban areas and 63.6 per cent in rural areas. W.P. Putrajaya recorded the highest 

percentage of computer usage and internet access by individuals, at 97.7 per cent 

and 99.9 per cent, respectively”. 

 

In conclusion, the Malaysia Digital Economy 2024 report underscores the 

continued growth and importance of the digital economy, driven by e-commerce 

and the ICT sector. The findings reflect a steady increase in the contribution of ICT 

to the national economy, with significant growth in both ICT services and  

e-commerce activities. The widespread adoption of ICT across businesses and 

households further strengthens Malaysia's position in the global digital landscape, 

highlighting the country's potential for continued innovation and growth in the 

digital economy. 

 

The Department of Statistics Malaysia (DOSM) has launched OpenDOSM 

NextGen as a medium that provides a catalogue of data and visualisations to 

facilitate users' analysis of various data and can be accessed through 

https://open.dosm.gov.my. 

 

 

 

https://open.dosm.gov.my/


The Government of Malaysia has declared National Statistics Day (MyStats Day) 

on October 20th each year. MyStats Day theme is “Statistics is the Essence of Life.” 

DOSM commemorates its 75th Diamond Jubilee in 2024. 

 

Chart 1: Quarterly Performance of E-Commerce Income, Malaysia, 2021–2024 

 

 

 

Chart 2: Usage of ICT by Establishment, Malaysia, 2015–2022 
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Chart 3: Usage of ICT by Households, Malaysia, 2020–2023 
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