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Manufacturing sales 
value slips in November
oDown 2.6% year-on-year to  
RM155 billion: Statistics Department

Lotus’s Malaysia launches Lotus’s Mart in Duyong, Malacca
MALACCA: Following the opening 
of Lotus’s Kluang and Lotus’s Muar 
last October, Lotuss Stores Malaysia 
Sdn Bhd (Lotus’s Malaysia) yesterday 
launched its third store here. The 
single level, 1,000 square metre 
Lotus’s Mart Duyong is located 
within the residential area of Taman 
Desa Duyong. 

With the addition of Lotus’s Mart 
Duyong, the retailer now operates a 
total of 69 stores across Peninsular 
Malaysia.   

During a store walk, Lotus’s 
Malaysia Central 2 Region store 
director Jayakumar Govindan said, 
“Although Lotus’s Mart Duyong is 
smaller in size compared to the two 
existing hypermarkets in Malacca, 
we see its potential in creating an 
ecosystem that is beneficial, 
bringing convenience to both 
residents and businesses within and 
nearby this area”.  

“To give our Duyong customers 
the opportunity to enjoy the many 

promotions on offer, the store will 
extend its operating hours to 12am 
from yesterday until Jan 13,  2024. 
Following that, the store will operate 
as usual from 8am until 10pm”. 

Despite its smaller build-up, 
Lotus’s Mart Duyong offers 
customers and business owners a 
selection of up to 5,000 SKUs 
ranging from fresh produce, frozen, 
grocery, household products and 
bakery including many of its Lotus’s 
Own Brand favourites.  

At the opening, customers were 
quick to grab first day deals like 
watermelon and potatoes at 0.99 
sen per kg. Until tomorrow, 
customers will be treated with a free 
breakfast, RM5 cash vouchers in the 
Lotus’s Malaysia App for newly 
registered My Lotus’s members and 
goodie bags worth more than RM10 
with a minimum spend of RM50.  

In doing what is best for the 
community and the environment, 
Lotus’s introduces its #KitakanJiran 

A view of Lotus’s 
Mart Duyong.

M’sia among top 10 
travel spots for 
China Airbnb guests
PETALING JAYA: Malaysia ranks among 
the top 10 travel destinations for Airbnb 
guests from China this winter, according 
to recent data from Airbnb. 

Based on the data, Malaysia ranked 
6th in the top outbound search 
destinations for guests from China during 
the winter season, based on mainland 
China users’ search data from Jan 1, 2023 
to Sept 30, 2023 for winter outbound 
stays with check-in dates between Dec 
22, 2023 and Feb 29, 2024. 

Thailand is the top ranked country by 
Chinese guests on the platform this 
winter from December 2023 to February 
2024, followed by Japan, New Zealand, 
Australia and the US. 

Notably, Kota Kinabalu and Kuala 
Lumpur soared to the top 20 most 
searched cities and towns, coming in at 
16th and 19th rank respectively.  

Airbnb Southeast Asia, India, Hong 
Kong and Taiwan general manager 
Amanpreet Bajaj said Malaysia has long 
been a popular destination among 
Chinese guests on Airbnb.  

“We are thrilled by Malaysia’s 30-day 
visa-free travel policy announced by the 
Malaysian government last November, 
given its potential to further boost 
Malaysia’s enduring popularity among 
Chinese travellers.  

“We believe this initiative will unlock a 
surge in visitor numbers and significantly 
fuel Malaysia’s tourism resurgence post-
pandemic,” he said in a statement.

SC appoints new 
chairman for 
Audit Oversight Board
PETALING JAYA: The Securities 
Commission Malaysia (SC) has appointed 
Tan Sri Abu Samah Nordin as the non-
executive chairman of its Audit Oversight 
Board (AOB) effective Jan 5. 

Abu Samah succeeds Datuk 
Anantham Kasinather, who completed 
his three year term as the AOB’s non-
executive chairman on Nov 30, 2023.  

Abu Samah brings with him more 
than 40 years of experience in various 
capacities in the government agencies 
and judicial services. 

PETALING JAYA: The sales value of 
the manufacturing sector slipped 
by 2.6% year-on-year to  RM155 
billion in November 2023, 

according to the Department of 
Statistics Malaysia (DoSM). 

Chief Statistician Malaysia Datuk  
Sri Dr Mohd Uzir Mahidin said, 

“The sales value of the 
manufacturing sector slipped 
further by 2.6% in November 2023 
from the 1.4% decline registered in 
the preceding month. The decrease 
was primarily due to the substantial 
drop in the petroleum, chemical, 
rubber & plastic products sub-sector 
by 10.8% (October 2023: -9.5%); and 
the electrical & electronics products 
sub-sector which fell by 5.3% 
(October 2023: -2.7%).” 

As compared to the preceding 
month, he added the sales value 
descended by 1.1% as against 
RM156.7 billion recorded in 
October 2023 (-0.7%). 

The sales value of export-oriented 
industries which accounted for more 
than two-thirds of total sales, posted 
a wider decline by 6.9% in November 
2023 as compared to the negative 
5.2% registered in October 2023. The 
decline was predominantly 
attributable to the decrease in the 
manufacture of coke & refined 
petroleum products at negative 
10.0%, followed by the manufacture 
of computer, electronics & optical 
products (-6.6%); and manufacture 
of vegetable & animal oils & fats (-
3.8%). 

Nonetheless, the domestic-
oriented industries sustained the 
positive momentum by recording 
8.8% in November 2023 (October 
2023: 9.7%). The expansion was 
fueled primarily by the strong 
growth in the manufacture of food 
products by 11.4%; manufacture of 
motor vehicles, trailers & semi-
trailers (11.3%); and manufacture of 
fabricated metal products, except 
machinery & equipment (11.3%).  

On a month-on-month 
comparison, export-oriented 
industries dropped by 3.6% while 
domestic-oriented industries 
expanded by 5.3%. 

Commenting on the number of 

employees, Mohd Uzir said, “The 
manufacturing sector engaged 2.38 
million persons in November 2023, 
an increase of 2.1% as compared to 
the 2.33 million persons registered 
in November 2022. The increment 
was mainly attributable to the rise 
in the number of employees in the 
food, beverages & tobacco (6.9%); 
non-metallic mineral products, 
basic metal & fabricated metal 
products (2.3%); and electrical & 
electronic products (0.7%) sub-
sectors. On a month-on-month 
basis, the number of employees in 
the manufacturing sector declined 
slightly by 0.04%.” 

In tandem with the addition in 
the number of employees, the 
salaries & wages paid in the 
manufacturing sector rose by 3.3% 
year-on-year, totalling RM8.1 
billion in November 2023. On a 
month-on-month comparison, the 
salaries & wages paid posted a 
marginal growth of 0.04% as against 
0.1% registered in October 2023.  

Furthermore, the sales value per 
employee decreased by 4.7% to 
record RM65,193 while the average 
salaries & wages per employee in 
November 2023 was RM3,428 
which rose by 1.1% year-on-year. 

Summarising the performance 
for the first 11 months of 2023, 
Mohd Uzir commented, “The sales 
value of the manufacturing sector 
attained RM1.65 trillion, grew 
marginally by 0.6% as compared to 
the same period in the preceding 
year (January – November 2022: 
16.6%). During this period, the 
number of employees added by 
2.1%, to record a total of 2.38 
million persons while salaries & 
wages advanced by 3.6%, 
amounting to RM89.0 billion. 
Meanwhile, the sales value per 
employee declined by 1.8%, 
amounting to RM701,986.”

food surplus programme into 
Duyong. With the help of its long-
time charity partner, Kechara Soup 
Kitchen, all safe and edible but 

unsold food products like 
vegetables, fruits and bakery items 
will be redistributed to various 
vulnerable groups in Malacca. 

Lotus’s Malaysia’s food surplus 
programme to date has provided 
over 120,000 families with access to 
nutrition. 


