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Expert: SIMS can 
fulfil traceability 
compliance criteria 
imposed by EU
KUALA LUMPUR: The launch of the Sawit 
Intelligent Management System (SIMS) can fulfil 
the traceability compliance requirement 
imposed by the European Union (EU) through 
the EU Deforestation Regulation.  

Former chairman of the Malaysian Palm Oil 
Council Tan Sri Dr Yusof Basiron said the 
country’s palm oil industry must show and prove 
the traceability of their supply chain from 
plantation/smallholders to producers and 
consumers. 

“We need the technology to help us do the 
traceability process, to prove the supply chain is 
sustainable and (does) not involve deforestation. 
I hope the new system could address the 
requirements imposed by them (EU),” said Yusof 
who is also chairman of DiBiz Global. 

He told Bernama this on the sidelines of the 
three-day Malaysian Palm Oil Board 
International Palm Oil Congress and Exhibition 
(PIPOC 2023) that commenced on Tuesday. 

Meanwhile, the plantation veteran shared that 
DiBiz Global’s blockchain technology is a proven 
and tested working model that the industry can 
adopt which could help the country’s palm oil 
industry in tracing data to comply with the 
traceability requirements by the EU.  

DiBiz creates a digital palm oil supply chain 
platform that can also be extended to other 
commodities.  

The technology firm in March this year 
launched the world’s first online marketplace for 
sustainable palm oil to encourage sales of 
products certified as environmentally compliant 
as buyers have avoided the more expensive 
goods. The trading platform links palm oil buyers 
and sellers across the supply chain.  

Yusof also mentioned the anti-palm oil 
campaign as a spin-off by the EU which imposed 
trade barriers on palm oil and is supported by 
the local non-governmental bodies.

Wholesale, retail trade 
volume index rises in Q3

PUTRAJAYA: The volume index of the 
wholesale and retail trade registered 5% year-
on-year growth in the third quarter of 2023.  

Within the same period, this index rose 
2.5% as compared to second quarter of 2023, 
according to the Department of Statistics 
Malaysia (DoSM). 

Chief Statistician Malaysia, Datuk Seri Dr 
Mohd Uzir Mahidin said, “The increase was 
attributed to motor vehicles sub-sector which 
soared 11.2%, followed by wholesale trade 
and retail trade which increased 6.1% and 
3.4%, respectively. For quarter-on-quarter 
comparison, volume index went up 2.5%, 
supported by motor vehicles which grew 
8.5%. 

On performance across sub-sectors, Mohd 
Uzir said that the positive growth of 11.2% in 
volume index of motor vehicles was 
supported by sales of motor vehicles parts & 
accessories and maintenance & repair of 
motor vehicles with 14.9% and 13.3%, 
respectively. For quarter-on-quarter 
comparison, volume index of motor vehicles 
rebounded 8.5%. 

He pointed out that the increase of 6.1% in 
this sub-sector was contributed by wholesale 
of agricultural raw materials & live animals 
with 10.9%. This was followed by other 
specialised wholesale (9.8%), wholesale on a 
fee or contract basis (9.4%), wholesale of food, 
beverages & tobacco (7.2%), and non-
specialised wholesale trade (6.1%). For 
quarter-on-quarter performance, volume 
index of wholesale trade edged up 2.2% as 
compared to the previous quarter. 

Mohd Uzir added that volume index of 
retail trade recorded a positive growth of 3.4%, 
contributed by retail sales of food, beverages 
& tobacco with 9.6%. This was followed by 
retail sales of automotive fuel (9.5%), retail 
sales in non-specialised stores (6.6%), retail 
sales via stalls & markets (3.8%), and retail 

oIncrease attributed to 
motor vehicles sub-sector 
which soared 11.2% on-year

sales in specialised stores (2.8%).  
For quarterly comparison, volume index of 

retail trade went up 1.5% as compared to the 
previous quarter, he said. 

“As for seasonally adjusted volume index, 

wholesale & retail trade declined -0.8% as 
against the second quarter of 2023 due to the 
negative growth in all sub-sectors namely, 
retail trade (-2.8%), motor vehicles (-1.9%), 
and wholesale trade (-1.7%),” he explained.

CelcomDigi hosts workshop to assist MSME digitalise their business 
PETALING JAYA: CelcomDigi Bhd 
(CelcomDigi) held the second edition of MY5G 
SME Digital Workshop designed to provide 
micro and small enterprises (MSME) the 
opportunity to learn and identify suitable 
technologies and digital solutions powered by 
5G. 

Held in collaboration with Astro, eDesa, 
Lazada, Majlis Amanah Rakyat, Kumpulan Siti 
Khadijah, SME Bank Group, SME Corp, TikTok 
Shop, and Touch‘n Go eWallet, this MY5G SME 
Digital workshop held in Alor Setar earlier this 

week supports MSMEs’ digitalisation efforts by 
providing them with necessary tools and 
expertise to start their digital transformation 
journey. Additionally, the 250 participants had 
the opportunity to learn and gain insights 
from the programme partners, who shared 
tips and solutions as well as their experiences 
of how digitalising their business has taken 
them to where they are today.  

Other topics that were discussed at the 
workshop include financing, managing and 
operating an online business, how to amplify 

brand presence in the online space and 
engage customers via social media and also an 
introduction to e-commerce. 

This workshop is part of the CelcomDigi 
MY5G Series, which includes a three-part MY5G 
CEO Roundtable programme and 5G Business 
Conference and Tech Showcase to help create 
awareness on the benefits of digitalisation as 
well as 5G adoption and applications amongst 
the business communities in Malaysia. The last 
MY5G SME Digital Workshop for this year will 
be held in Kota Kinabalu on Dec 6.

CelcomDigi with programme partners.

foodpanda Malaysia’s  
Smart Rider Bags new 
platform for advertisers
JOHOR BARU: foodpanda Malaysia has unveiled  
the cutting-edge Smart Rider Bags solution, a 
transient Digital Out of Home (DOOH) advertising 
technology platform. The first of its kind in 
Malaysia, this revolutionary approach transcends 
the limitations of traditional billboards, redefining 
how advertisers engage with their audiences.  

Advertising and partnership head Santiago 
de la Torre said, “With the implementation of this 
technology, we are able to solve some of the 
main pain points that advertisers have when 
investing in DOOH, which mainly are limited 
reach and visibility, lack of real-time accurate 
performance data and the inability to close the 
funnel and bridge the efforts between DOOH 
and online digital campaigns.” 

As part of the panda ads’ pilot programme 
starting this November, the Smart Rider Bags can 
be seen on the backs of the foodpanda delivery 
partners as they ride through the bustling streets 
of Johor Bharu. 

Advertisers can now gain granular-level 
insights into the performance of their ads in real-
time through a live dashboard, allowing them to 
view the routes taken by delivery partners at 
each point in time and a heat map showing the 
demographics of the ad viewers. Lumos’ 
programmatic advertising capabilities and agile 
optimisation strategies can help advertisers 
identify customer profiles and retarget ads on 
their smartphones through online channels 
within the delivery partners’ vicinity. By Q1’24, 
the Smart Bags will include capabilities for 
precise geo-targeting.


