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Pawnbroker EMCC makes debut on ACE Market at 33% premium
KUALA LUMPUR: Pawnbroking 
services provider Evergreen Max 
Cash Capital Bhd (EMCC) debuted 
on the ACE Market of Bursa Malaysia 
Securities yesterday with a share 
price opening of 32 sen, representing 
a premium of 33.3% over the issue 
price of 24 sen, and an opening 
volume of 37,702,700 shares.   

EMCC executive director and 
group managing director Datuk Low 
Kok Chuan said, “Being a listed 

company marks the new beginning 
of a new chapter and elevates our 
brand visibility amongst potential 
and new customers. Moving 
forward, we are confident that the 
pawnbroking industry will continue 
to grow as pawnbroking services 
remain a preferred choice for short-
term financing especially amongst 
the unbanked and underbanked 
population.”  

With the IPO proceeds in place, 

he added, they are well-positioned to 
execute their expansion plan which 
includes increasing the cash capital 
of their existing “Pajaking” 
pawnshops by RM30 million as well 
as to increase the number of 
“Pajaking” pawnshops that they 
have.  

EMCC raised a total of RM64.2 
million from the initial public 
offering (IPO). RM20 million of the 
IPO proceeds is for the expansion of 

pawnshops and RM30 million for 
cash capital for its pawnbroking 
business. The balance RM4 million 
and RM5.6 million are earmarked for 
the repayment of bank borrowings 
and working capital respectively.  

Based on EMCC’s recently 
released financial results for the first 
six months of the financial year 
ending Dec 31, 2023 (1H’23), EMCC 
recorded a net profit of RM7.2 
million on a revenue of RM52 

million. This represents a year-on-
year increase of 23% and 72% 
respectively as compared to 1H’22. 
The improved financial performance 
was mainly due to higher pawn loans 
disbursed by RM29 million or 17.3%, 
and higher sales volume of 
unredeemed pledged gold items 
from the pawnbroking business as 
well as pre-owned gold products 
sourced from other third party 
pawnshops.

Rakuten sees ringgit 
strengthening to  
4.20-30 against dollar
KUALA LUMPUR: The ringgit is expected to 
strengthen to around the 4.2000/4.3000 range 
against the US dollar (USD) by the end of the 
year on the back of expected “easing trends” in 
the US, according to Rakuten Trade Sdn Bhd. 

Its head of research Kenny Yee Shee Phin 
noted that the US remains the epicentre of 
global market volatility amid the ongoing 
worldwide battle against inflation. 

“Wall Street will continue to be the epicentre 
of volatility for global markets as the US Federal 
Reserve (Fed) tries to navigate a soft-landing 
scenario for the US economy. The Fed may have 
been overly zealous with its quantitative easing 
measures, with almost US$9 trillion (RM42 
billion) injected. 

“Despite the ongoing tapering of US$95 billion 
per month, the pace is too slow to have any 
impact, thus demonstrating its inability to 
combat prevailing inflation,” he said during the 
fourth quarter market outlook webinar yesterday. 

He also mentioned that massive layoffs by 
American technology firms at the beginning of 
2023, which are still ongoing, failed to deflate 
inflation, as the overall unemployment rate in 
the US currently stood at 3.8%. 

“The re-emergence of bank failures in March 
this year reignited fears of a sectoral collapse (as 
had happened) during the global financial 
crisis. Downgrades on certain banks by S&P in 
August shook the sector as a warning sign. 

“Even though Wall Street is experiencing a 
narrowing in market valuations, they remain 
high in historical comparison. Nonetheless, the 
US remains flush with liquidity,” he added. – 
Bernama

Producer Price Index contracts to negative 1.8% in August 
PUTRAJAYA: Malaysia’s Producer Price 
Index, which measures the prices of goods at 
the factory gate, contracted to negative 1.8% 
in August 2023 as against negative 2.3% in July 
2023, the Department of Statistics Malaysia 
reported yesterday.  

Chief Statistician Malaysia Datuk Seri Dr 
Mohd Uzir Mahidin commented that the 
decline was contributed by the mining sector, 
which decreased by negative 3.8% (July 2023: 
-10.8%), with the extraction of crude 
petroleum index posting a negative 6.5% in 
August 2023. 

At the same time, the manufacturing 

sector decreased by negative 2.3%, affected by 
the drop in manufacture of coke & refined 
petroleum products (-13.4%) and 
manufacture of food products (-7.6%) indices. 
The electricity & gas supply sector also 
recorded a decline of 0.1% (July 2023: 0.1%). 
On the other hand, the agriculture, forestry & 
fishing sector increased by 2.9% supported by 
the index of animal production (6%) and 
growing of perennial crops (2%). The water 
supply sector also rose 2.5% in August 2023. 

On a monthly basis, Mohd Uzir said, PPI 
local production went up by 0.3% in August 
2023 (July 2023: 0.2%). The mining sector 

increased by 3.9% owing to the extraction of 
crude petroleum (5%) and extraction of 
natural gas (0.7%) indices.  

The agriculture, forestry & fishing sector 
edged up by 1.9% with the index of growing of 
perennial crops posting an increase of 5%. 
The water supply sector also recorded an 
increase of 0.2% in this month. Meanwhile, 
the manufacturing sector decreased by 
negative 0.2%, attributed to manufacture of 
refined petroleum products (-1.2%) and 
manufacture of vegetable & animal oils & fats 
(-1.2%) indices. The electricity & gas supply 
sector also declined by negative 0.1%.

SC partners SME Corp 
on capital market 
financing for MSME
KUALA LUMPUR: The Securities Commission 
(SC) Malaysia has signed a memorandum of 
understanding (MoU) with SME Corporation 
Malaysia (SME Corp) to facilitate greater access 
to capital market financing for micro, small and 
medium enterprises (MSME). 

In a statement yesterday, the SC said that the 
three-year MoU was to build a strong pipeline of 
capital market-ready MSMEs, and also include 
enhancing their sustainability and corporate 
governance awareness and readiness. 

Under the MoU, the SC and SME Corp hope 
to create about 200 capital market-ready 
MSMEs by 2026 and strengthen the familiarity 
of 300 MSMEs with sustainability disclosures 
and corporate governance best practices. 

SC chairman Datuk Seri Dr Awang Adek 
Hussin said, “This MoU aligns with our vision to 
foster a vibrant and resilient capital market that 
serves not only large corporations but also the 
smaller enterprises.” 

Meanwhile,  SME Corp CEO Rizal Nainy said 
that both parties were committed to ensuring that 
the capital market was competitive and vibrant 
while remaining accessible to MSMEs in Malaysia. 

Additionally, the MoU would see the SC and 
SME Corp jointly embarking on several 
developmental initiatives to strengthen market 
insights and data analytics on MSME access to 
the capital market and expand the capital 
market funding pool for MSMEs. 

The statement said that MSMEs are an 
integral part of the economy, contributing 
about 38% of Malaysia’s gross domestic product 
and 48% of total employment in 2022.

Senheng acquires CDC 
in RM75.8 million deal

KUALA LUMPUR: Senheng New Retail Bhd 
aims to strengthen the group’s supply chain 
management in the country by acquiring its 
currently leased Central Distribution Centre 
(CDC) for a purchase consideration of 
RM75.8 million. 

Through its wholly owned subsidiary 
Senheng Electric (KL) Sdn Bhd, the group has 
entered into a sale and purchase agreement 
with SDM Assets III Sdn Bhd (SDM), a wholly 
owned subsidiary of Sime Darby Property 
MIT Development Sdn Bhd to secure 
ownership of CDC. The acquisition will result 
in significant annual gross rental savings of 
RM4.2 million for the group. 

The CDC, purpose-built by SDM and 
tenanted by Senheng since 2020, is integral to 
the group’s supply chain management – 
optimising logistics and enhancing customer 
experience. Situated in Klang, Selangor, the 
CDC functions as the main distribution hub 
for Senheng where products from suppliers 
are received, stored, and subsequently 
distributed to regional hubs and customers in 
the Central region of Peninsular Malaysia. 

Since 2018, Senheng has adopted a 
centralised logistics model, minimising store 
disruptions through once-daily deliveries, 
ensuring nationwide stock availability, and 
reducing logistics costs across the value chain. 
Suppliers share the logistics costs savings 
through discounts to the group, ultimately 
benefitting its customers. This synergy fosters 
a cost-efficient environment where 
consumers enjoy better prices and a seamless 
shopping experience.  

Senheng New Retail Bhd executive 
chairman Lim Kim Heng said, “The CDC is a 
key enabler of Senheng’s omnichannel 
shopping experience, enabling us to 
seamlessly serve our online and offline 
customers throughout Malaysia, while 
ensuring timely product deliveries and 
diverse offerings within our physical stores.” 

The CDC acquisition, he added, 

The acquisition will strengthen operational reliability, complementing the group’s ongoing Territory 
Champion store expansion and upgrade strategy besides supporting its latest OMO initiative.

oDirect ownership of 
Central Distribution Centre 
will improve supply chain 
management,  rental  
savings 

strengthens their operational reliability, 
complementing their ongoing Territory 
Champion store expansion and upgrade 
strategy besides supporting their latest 
Online-Merge-Offline (OMO) initiative that 
provides online customers personalised 
service by sales personnel from across the 
country, as well as seamless delivery and in-
store pick up options. 

“We are committed to ensuring that 
households across Malaysia have ready 
access to comprehensive ranges of consumer 
electronics essential to their daily lives. We are 
reshaping the retail experience and setting 
benchmarks in omnichannel excellence,” he 
said.  

The CDC encompasses a built-up area of 
200,035 sq ft comprising a warehouse, offices, 
and ancillary buildings on a 6.6-acre freehold 
industrial land. Securing direct ownership of 
the CDC will also reinforce the group’s 
business continuity by ensuring uninterrupted 
operations and insulating it from operational 
uncertainties. 

To finance the RM75.8 million acquisition, 
the group will procure bank borrowings of 
RM45.8 million and reallocate RM30 million 
from its initial public offer (IPO) initially 
designated for its Territory Champion 

expansion strategy. The acquisition is 
expected to complete in the fourth quarter of 
2023. 

As at June 30, the group had an unutilised 
allocation of RM117.7 million from its IPO 
proceeds for the Territory Champion strategy. 
After reallocating the RM30 million, which 
was initially intended for store acquisitions, 
the unutilised allocation will be adjusted to 
RM87.7 million.  The reallocation will not 
disrupt the group’s expansion strategy, as it 
can identify and secure rental properties as an 
alternative to store acquisitions. 

Senheng’s ongoing Territory Champion 
strategy involves expanding and upgrading 61 
stores nationwide from 2022-2024, providing 
its customers with an unparalleled brand 
experience. The enhanced outlets such as 
Grand Senheng, Grand Senheng Elite, Grand 
senQ, and senQ Elite stores, measure 
approximately 10,000-30,000 sq ft in size, 
designed to meet latest consumer 
preferences. As at June 30, 2023, the group 
operates 121 stores nationwide. 

Furthermore, its OMO initiative seamlessly 
connects its online customer base with 1,200 
in-store sales personnel throughout the 
country, delivering a highly personalised 
shopping experience. 


