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SP Setia achieves sales of RM1.03b in first quarter
KUALA LUMPUR: SP Setia achieved 
commendable sales of RM1.03 
billion for the first quarter ended 
March 31, 2023. 

Revenue stands at RM968 million 
with a corresponding profit before tax 
of RM116 million. Local projects 
contributed RM903 million or about 
87% of sales while its international 
projects contributed RM130 million 
or around 13% of sales.  

On the local front, the sales 
secured were largely from central 

region with RM546 million whereas 
southern region contributed RM285 
million. 

“We are pleased with this 
achievement for the first quarter of 
this year. This achievement reflects 
improvement in a challenging 
macroeconomic environment and 
market sentiment,” SP Setia Bhd 
president/CEO Datuk Choong Kai 
Wai. 

Completed inventories worth of 
RM107 million were cleared during 

this quarter. The group secured total 
bookings of RM512 million as at 
March 31, 2023 and remains steadfast 
on the swift conversion of these 
bookings into sales. 

In FY2023, S P Setia plans to launch 
RM4.89 billion worth of local 
properties. Overall, launches are to be 
concentrated in the central region with 
a gross development value of RM3.83 
billion. This includes new projects 
from the group’s established 
developments such as Bandar Setia 

Alam, Setia Ecohill 1 & 2, Setia Eco 
Templer, Bandar Kinrara and Setia Eco 
Park as well as rebranded projects of 
Setia Alamsari (North and South), Setia 
Alam Impian and Setia Bayuemas. 

Choong said, “Cognisant of the 
various measures announced and 
implemented by authorities, we are 
prioritising on creating sustainable 
community developments by taking 
cue of the current market demand 
and buyer’s affordability levels. We 
continue to emphasise on offering 

new planned launches that meet the 
buyers’ demand. The group has 
diversified into hospitality and 
industrial property sectors and is 
slated to further expand our presence 
in Australia and Vietnam given the 
strong growth potential prevalent in 
these markets.” 

He added that with  the 
commendable sales achieved for the 
first quarter, they are optimistic that 
they will achieve the sales target of 
RM4.2 billion set for FY2023.

Malaysia’s inflation 
climbs to 3.3% in 2022

KUALA LUMPUR: Malaysia’s inflation in 
2022 increased to 3.3%  (2021: 2.5%) with the 
index at 127.2 points as against 123.1 in the 
previous year.  

This increase was driven mainly by food & 
beverage (5.8%); restaurants & hotels (5%); 
transport (4.7%); and furnishings, household 
equipment & routine household maintenance 
(3.5%). This was followed by recreation 
services & culture (2.3%); miscellaneous 
goods & services (2%) and housing, water, 
electricity, gas & other fuels (1.8%). 

In a statement released yesterday, the 
Department of Statistics Malaysia (DOSM) 
said core inflation increased to 3% compared 
with  0.7% in the previous year.  

Among the groups that contributed to the 
increase were food & beverage (5.8%); 
transport (5.6%); restaurants & hotels (5%) 
and furnishings, household equipment & 
routine household maintenance (3.5%). 
Inflation without fuel increased by 3.2% in 
2022 as compared to 1.2% a year ago.  

Meanwhile, inflation for income group 
below RM3,000 increased by 3.3% in 2022 as 
opposed to 2021 (2.2%). The food & beverage 
group contributed to the highest increase of 
5.7%  followed by restaurants & hotels 
(5.4%) and furnishings, household equip-
ment & routine household maintenance 
(3.4%). 

All states registered increases in inflation 
whereas three states showed an increase 
above the national inflation level of 3.3% in 
2022. The highest increases were recorded by 
Putrajaya (7.3%), Selangor (4.2%) and Johor 
(3.4%). Labuan recorded the lowest increase 
of 2.4%.  

For food & beverage inflation, Putrajaya 
recorded the highest increase of 7.7%  
followed by Selangor (7.4%), Johor (6.1%) and 
Penang (6%). 

oIncrease fuelled mainly 
by food and beverage 
segment, highest jumps 
recorded by Putrajaya, 
Selangor and Johor

In 2022, inflation for urban areas recorded 
an increase of 3.6% (2021: 2.4%) while 
inflation in rural areas recorded an increase 
of 2.6% (2021: 2.6%). 

For comparison with Asean countries, 

Malaysia recorded a higher inflation rate than 
Vietnam (3.2%) but lower than Laos (23%), 
Thailand (6.1%), Singapore (6.1%), the 
Philippines (5.8%), Indonesia (5.5%) and 
Cambodia (5.4%).

AirAsia starts flying 
between KL and 
Indonesia’s Kertajati
PETALING JAYA: Air Asia yesterday 
marked its inaugural flight to Kertajati and 
was the first low-cost carrier to ply the route 
internationally post-Covid pandemic.  

Kertajati International Airport is 
Indonesia’s second largest airport, and 
serves as a main hub that connects 
travellers to Greater Bandung, Cirebon 
and its surrounding areas, West Java 
province and parts of Central Java. 

The inaugural flight departed from 
Kuala Lumpur International Airport 
(Terminal 2) at 9.05am yesterday and 
landed in Kertajati International Airport 
on the same day at 10.20am local time. 
The guests onboard flight AK418 were 
greeted upon arrival by province of West 
Java tourism and culture head Drs Benny 
Bachtiar, Malaysian Ambassador to 
Indonesia Datuk Syed Md Hasrin,  AirAsia 
Malaysia CEO Riad Asmat and other 
dignitaries from the industry. 

In a statement, Riad said that the new 
destination was its 12th in Indonesia with 
151 flights weekly. 

“We are truly honoured to be the first 
low cost airline to connect travellers to 
Kertajati, the unexplored gem of 
Indonesia. AirAsia first commenced 
flights from Malaysia to Indonesia in 2004 
with the sole aim of enabling travellers to 
experience the beauty and wonder of both 
countries, or to simply visit their loved 
ones with ease. We have since flown more 
than 2.5 million guests between the two 
nations in 2019 and expanded our 
network to 12 destinations in Indonesia 
with 151 flights weekly,” he added.

Robust property loan application may take breather due to OPR hike
PETALING JAYA: Robust loan applications 
and loan approved data in March 2023 are 
positive to the property sector as it signals 
recovery in buying interest from several OPR 
hikes in 2022, according to MIDF Research. 

However, it cautioned that the robust loan 
application may take a breather in the 
coming months due to the OPR hike in May 
2023.  

The research house has maintained its 
neutral recommendation on the sector with a 
positive bias. Its top picks for the sector are 
Mah Sing Group Bhd and Glomac Bhd due to 
their high exposure to mid-market and 

affordable homes segments 
The research house said according to data 

released by Bank Negara Malaysia (BNM), 
loan application for purchase of property 
remained robust in March 2023, growing by 
+21% m-o-m after double-digit growth in 
February 2023.  

“Loan application in March 2023 jumped 
to the highest level in more than two years as 
buying interest on properties improved 
following pause in OPR hike in January and 
March. On yearly basis, loan application in 
March 2023 increased by +10.8% y-o-y 
following a growth of +39% y-o-y in February 

2023,” MIDF Research stated. 
Bank Negara Malaysia increased OPR by 

25 basis points to 3% on May 3 2023. The 
research house opined that the OPR hike is 
slightly negative to property sector as higher 
interest rates are expected to lower buying 
interest on properties as a result of higher 
housing loan instalments.  

MIDF said that it estimated  that for every 
25bps increase in interest rate to increase 
monthly instalments slightly by RM60-70 for  
a house loan of RM500,000. However, it said 
in the short-term, it expects the OPR to 
remain unchanged till the end of 2023. 

Texchem cautious 
on outlook amid 
uncertain market
PETALING JAYA: Malaysian 
conglomerate Texchem Resources Bhd 
remains cautious on the outlook amid the 
challenging market environment. 

Texchem executive chairman Tan Sri 
Dr Fumihiko Konishi said the financial 
year ended Dec 31, 2022 (FY22) was a 
demanding year. 

“Looking ahead, there are pockets of 
growth across our key divisions that we can 
seize to further expand our business. Overall, 
while we are excited by the strategic plans we 
have in place for long term growth, we are 
also cautious on the outlook as market 
conditions are expected to remain highly 
uncertain,” he said after its AGM yesterday. 

Texchem’s focus for its industrial division 
will remain on the transformation into a 
specialty chemical distributor by expanding 
into higher margin product segments. As for 
the polymer engineering division, it will 
expand its medical/life sciences business.  

Meanwhile, the food division will grow its 
value-added product portfolio to mitigate the 
slowdown arising from weaker consumer 
sentiment. On the other hand, for its 
restaurant division, the team is driving cost 
efficiencies and will continue to leverage on 
Sushi King’s strong membership base of 
more than one million to stimulate sales.


