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UOB Malaysia posts total 
operating income of RM3.9b 
KUALA LUMPUR: UOB Malaysia 
recorded RM3.9 billion its total 
operating income in 2022, a 15.2% 
increase from the year before. The 
growth was predominantly driven 
by stronger non-interest income 
and net interest income.  

Net interest income increased by 
11.3% to RM2.7 billion due to UOB 
Malaysia’s proactive balance sheet 
management, coupled with the 
favourable movements in interest 
rates throughout 2022. Meanwhile, 
non-interest income surged by 
28.3% to RM1.1 billion, as the bank 
continues to leverage of its regional 
capabilities and network.  

UOB Malaysia reported a 
higher-than-usual operating 
expenses of RM2.3 billion (an 
increase of 69.7% year-on-year), 
largely attributed to the one-off cost 

UOB Malaysia’s higher-than-usual operating expenses of RM2.3b was largely due to its one-off cost of acquiring 
Citigroup’s consumer banking business in the country.

oBank’s growth in 2022 driven by stronger 
non-interest and net interest earnings 

of acquiring Citigroup’s consumer 
banking business in the country. 
The acquisition was done in a 
strategic move by UOB to 
strengthen its franchise in 
Malaysia. At the same time, the 
bank continued to invest in 
technology infrastructure to 
support future business growth. As 
a result, the bank reported a profit 
before tax of RM1.3 billion, 12.9% 
lower than previous year.  

Combined with the retail franchise 
from Citi consumer banking business, 
UOB Malaysia’s gross loans, advances, 
and financing, as well as non-bank 

deposits portfolios grew significantly 
to RM105.7 billion (2021: RM90 
billion) and RM110.9 billion (2021: 
RM97.1 billion) respectively.  

The bank’s asset quality 
remained robust. With the strong 
post pandemic economic recovery, 
total allowance for expected credit 
losses declined by 70.9% or 
RM340.7 million. This was largely 
attributable to the write-back of 
expected credit losses of non-
impaired assets, as well as 
commitments and contingencies, 
coupled with lower expected credit 
loss for impaired assets.  

UOB Malaysia CEO Ng Wei Wei 
said, “2022 was a defining year for 
UOB Malaysia. We completed the 
acquisition of Citi consumer 
banking business in November, 
and strengthened our retail 
franchise with an expanded 
portfolio, touchpoints and partner 
network. Guided by our three-
year growth strategy, we also 
continued to transform and scale 
up our infrastructure, digital 
capabilities, network, people, and 
brand. UOB has grown alongside 
Malaysia for over 70 years and we 
remain confident of the country’s 
long term growth potential, as 
reflected by our continued 
investment including our new 
state-of-the-art and green 
headquarters – UOB Plaza 1 KL.” 

UOB Malaysia is also focused on 
supporting small and medium 
enterprises (SME) on their 
sustainable journey through 
partnerships with ecosystem partners 
including Syarikat Jaminan 
Pembiayaan Perniagaan Malaysia 
(SJPP) to launch the U-Green 
Financing programme. To this end, 
the bank has allocated RM1 billion for 
this programme, of which up to 80% 
of the loans are guaranteed by SJPP 
under the government’s Pemulih 
government guarantee scheme. 

Ng said, “UOB Malaysia will 
continue to support local 
businesses to decarbonise by 
leveraging our sustainable finance 
frameworks, and to explore 
regional expansion including 
capitalising on the growing cross-
border trade opportunities. In 2022, 
we launched two digital solutions 
for businesses, UOB Infinity and 
the UOB SME app, which are 
equipped with supply chain 
management capabilities. We will 
continue to invest in our supply 
chain management platform to 
drive foreign direct investment and 
trade, in line with our aspiration to 
be the top cross-border bank in 
Asean.” 

Construction sector keeps up the positive momentum
PUTRAJAYA: The construction 
sector sustained its positive 
momentum in the first quarter of 
2023 with the value of work done 
expanded by 9.4% to RM32.2 
billion, according to the 
Department of Statistics, Malaysia 
(DoSM)’s Quarterly Construction 
Statistics, Malaysia, First Quarter 
2023 report. 

According to Chief Statistician 
Malaysia Datuk Seri Dr Mohd Uzir 
Mahidin, the expansion of value of 
work done in the construction 
sector in the first quarter of 2023 
supported by a double-digit 
increase in civil engineering 

(17.2%); followed by non-
residential buildings sub-sectors 
and special trade activities which 
increased by 9.6% and 9% 
respectively. 

Meanwhile, the value of work 
done in the residential buildings 
sub-sector declined by 2.2% as 
against positive growth of 5.3% 
recorded in the previous 
quarter. 

During the first quarter of 2023, 
the total work done value 
amounted to RM32.2 billion with 
civil engineering accounting for 
RM12.1 billion or 37.6%, while non-
residential premises contributed 

30.5% with a value of RM9.8 billion.  
Additionally, the residential 

buildings and special trade 
activities represented 21.7% and 
10.2% of the work done value 
respectively. 

On the performance of the 
construction sector by the project 
owner, Mohd Uzir said, “The private 
sector remained as the main 
impetus to the growth in this 
quarter, with an increase of 10.6% 
(Q4 2022: 23.5%).  

The value of work done by the 
private sector amounted to RM19.8 
billion or 61.4% of the total 
construction work done value.” 

On the other hand, he added the 
value of work done owned by the 
public sector stood at RM12.4 
billion or 38.6% of the total value, 
which rose by 7.4% in this quarter 
(Q4 2022: 4.7%). 

Analysing the performance of 
the construction sector by state, 
more than one-third of the work 
done value in the first quarter of 
2023 was concentrated in Selangor 
(RM8.1 billion or 25.1%); and 
Wilayah Persekutuan (RM4.1 
billion or 12.7%). Sarawak and 
Johor ranked next, with both 
recording the value of work done at 
RM3.4 billion (10.6%).

Lotte Chemical,  
Polymateria in  
biodegradable 
plastic resin JV
KUALA LUMPUR: Lotte Chemical Titan 
Holding Bhd’s (LCT) subsidiary Lotte 
Chemical Titan (M) Sdn Bhd (LCTM) has 
signed a memorandum of understanding 
(MoU) with Polymateria Ltd (Polymateria) 
to jointly develop products incorporating 
next-generation biodegradable plastic 
resin.  LCT president and CEO Park 
Hyun Chul said at the MoU signing 
ceremony yesterday that the collaboration 
is to develop products with Polymateria’s 
biotransformation technology and to 
commercialise the new biodegradable 
resin. 

“This innovation can support plastic 
waste management in Malaysia as the 
government works towards implementing 
the Plastic Sustainability Roadmap and 
the National Action Plan for Marine Litter 
Management,” he said. 

Park said LCT is taking an active 
role to reduce environmental impact by 
developing and commercialising 
sustainable technologies like Resin+, a 
solution incorporating Polymateria’s 
technology at the point of resin 
manufacturing to ensure that plastic is 
able to biodegrade completely.  

Polymateria CEO Niall Dunne said 
using biotransformation technology in 
Lotte’s plastic resin to create an end-to-
end biodegradable solution would 
provide unprecedented scalability and is 
a milestone for the resin industry 
worldwide. 

There is “no creation of microplastics” 
with plastics returning to nature safely 
and effectively within two years without 
any ecotoxicity issues.  

The British Standard Institution’s 
(BSI) PAS 9017 standard on 
biodegradable plastic has also been 
recognised in the Malaysian Plastic 
Sustainability Roadmap and the National 
Action Plan for Marine Litter Policy as a 
standard to govern biodegradable 
products. 

LCT is Malaysia’s first standalone 
polyolefins producer and one of the 
largest integrated olefin and polyolefin 
producers in Malaysia and Southeast 
Asia. Polymateria is a British technology 
company developing biodegradable 
plastic alternatives. – Bernama

Investors in Asia urged to consider tapping private credit market
KUALA LUMPUR: Investors in 
Asia are recommended to 
consider private credit options as 
the private credit market may be 
on the cusp of a further boom in a 
rising rate and inflationary setting, 
according to Private Credit Sector 
Report for Asian Investors 
yesterday. 

The report, co-developed by 
Southeast Asia’s largest digital 
marketplace for alternative assets 
Alta and investment advisory firm 
Aletheia Capital, revealed that 
private credit offers higher yields 
compared to traditional fixed-
income investments – a yield that 
is 3-4% above two-year US 

treasury funds. 
Aletheia Capital head of 

consumer and internet Nirgunan 
Tiruchelvam said in a statement 
that private credit can provide 
superior yields, lower volatility 
and diversification in the current 
market environment. 

According to the report, the size 

of the private credit market has 
tripled to US$1.2 trillion (RM5.3 
trillion) between 2012 and 2022.  

Meanwhile, venture debt 
continued to attract attention in 
Asia with US$12.1 billion 
disbursed in 2021, four times the 
2018 level of US$3.2 billion 
(RM14.3 billion). – Bernama

MYAirline: KL-Bangkok 
flight takes off June 28
PETALING JAYA: Low-cost carrier 
MYAirline has announced Thailand as 
its first international destination and 
the start of sales for routes to both 
Suvarnabhumi International Airport 
and Don Mueang International Airport. 

Starting June 28, the airline will offer 
daily direct flights from Kuala Lumpur 
International Airport Terminal 2 to 
Suvarnabhumi International Airport 
with an additional daily flight to Don 
Mueang International Airport to be 
launched on July 1. Twice daily flights to 
both airports will commence on Aug 17, 
bringing up the total to four daily flights 
to the city. 

CEO Rayner Teo said that Bangkok 
is a favoured destination for travelers 
from Malaysia and the airline is able 
to provide a reliable, convenient, and 
cost-effective travel option for 
passengers.  

“We are excited to offer tourists and 
business people departing from 
Thailand the experience that Malaysians 
have been receiving aboard MYAirline 
for the past six months,” he said in a 
statement. 

The airline said that it signaled the 
start of Phase 2 of its expansion plans, 
which comes at a right time when 
tourism demand is increasing. 


