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Automobile – a Toyota dealer 
serving customers in Penampang 
since 2005, has expanded from a 1S 
to 3S centre.  

The new centre was opened at 
Mile 6, Jalan Penampang, offering 
sales & 
s e r v i c e  

centre facilities to customers in 
Penampang and surrounding areas 
in Kota Kinabalu. The new 3S centre 
is equipped with 18 service bays to 
meet the needs of Toyota drivers. 

Over in Peninsular Malaysia, 
residents of Muar welcomed a new 

Toyota 4S centre 

when E.S. Yang Motor – a Toyota 
dealer since 1994, officially opened 
its new 4S outlet in Jalan Dato’ Haji 
Kosai, combining its previously 
separated 1S, 2S and body & paint 
outlets. The new 4S centre offers 14 
service bays and 20 body & paint 
bays.

BMW and Gentari in RE, green mobility collaboration 
KUALA LUMPUR: Clean energy 
solutions provider Gentari Sdn Bhd 
(Gentari) via its wholly owned 
subsidiary Gentari Green Mobility 
Sdn Bhd has signed a 
memorandum of understanding 
(MoU) with BMW Group Malaysia 
(BMW) to explore the 
implementation of green mobility 
services and solutions, as well as 
renewable energy (RE) deployment. 

Gentari and BMW are currently 
actively working together to explore 
potential collaborations in areas 
such as installation of electric 
vehicle (EV) charging infrastructure 
at various facilities, including 
among others, the BMW network of 
dealerships; various EV fleet 
solutions in the Malaysia market; 
value-added services for BMW EV 
owners including EV charging 
subscription plans, electric 
forecourts, portable charging and 
mobile charging services; and 
deployment of joint renewable 
energy infrastructure. 

The signing ceremony held at 
the Mandarin Oriental, Kuala 
Lumpur was attended by Gentari 
deputy CEO & Green Mobility Sdn 
Bhd CEO Shah Yang Razalli and 
BMW Group Malaysia managing 
director Hans de Visser. 

Shah Yang said, “We are thrilled 

Shah Yang (left) and de Visser during the signing ceremony recently. 

Change in socioeconomic 
picture as economy improves

PUTRAJAYA: The key socioeconomic 
indicator for some states improved in 
2022, buoyed by a 248.1% rise in 
domestic tourism expenditure 
reaching RM64.1 billion versus 
RM18.4 billion in 2021, according to 
the State Socioeconomic Report 2022 
released by the Statistics Department 
Malaysia (DoSM). 

Chief Statistician Datuk Seri Dr 
Mohd Uzir Mahidin said in a 
statement yesterday that domestic 
visitor numbers spiked by 160.1%, 
reaching a record of 171.6 million 
visitors against 2021’s 66 million. 

“The resumption of Malaysia’s 
international borders and its 
transition to the endemic phase on 
April 1, 2022 profoundly impacted 
the country’s socioeconomic 
landscape,” he said, as reflected in 
Malaysia’s gross domestic product 
(GDP) which rose 8.7% versus 3.3% in 
2021, marking its best performance 
since 2000. 

Mohd Uzir said the reopening of 
all economic activities, particularly 
tourism-related industries, helped 
strengthen the country’s economy. 

“The permission for interstate 
travel and the implementation of 
various government initiatives to 
revitalise the tourism industry, which 
was affected the past two years, 
helped promote domestic tourism,” 

oBrighter landscape in some states as 
reopening of borders, pandemic  transition 
revitalises tourism sector: Statistics Dept 

he said. 
He added Selangor received the 

most visitors with 22 million, 
followed by the Federal Territory of 
Kuala Lumpur and Sarawak each 
receiving 16.9 million and 15.5 
million visitors, respectively. 

Domestic tourists rose 337.1% to 
65.1 million against 14.9 million in 
2021, with Pahang recording the 
highest growth at 511.8% with 7.8 
million arrivals from 1.3 million in 
2021, elevating Pahang’s GDP 
growth in arts, entertainment and 
other private services to 96.7%, 

Mohd Uzir said. 
This substantially improved living 

standards with the median monthly 
household income rising to RM6,338 
in 2022 from RM5,873 in 2019.  

Kuala Lumpur recorded the 
highest median income growth at 
RM10,234, followed by Putrajaya at 
RM10,056, and Selangor at RM9,983, 
he said. 

The increase in income also 
influenced household expenditure 
patterns with Malaysian households 
spending RM5,150 per month in 2022 
on average versus RM4,609 in 2021. 

Putrajaya registered the highest 
average monthly household 
expenditure at RM8,897.  

Other states that recorded 
household expenditures which 
exceeded the national average were 
Kuala Lumpur at RM7,823, Selangor 
at RM6,770, Malacca (RM5,707), 
Johor (RM5,342) and Penang 
(RM5,322), he said. 

Mohd Uzir said the surge in 
household income boosted 
consumer purchasing power which 
in turn increased the demand for 
goods and services. 

“This was one of the factors which 
contributed to the increase in 
consumer prices. This was apparent 
as Malaysia’s inflation rose to 3.3% 
compared to 2.5% in 2021,” he added. 

This was driven by an increase in 
the expenses related to the food and 
beverage group at 5.8%; restaurants 

and hotels at 5%; transportation at 
4.7% and household furnishings, 
equipment and maintenance at 3.5%. 

Three states that experienced 
inflation rates that exceeded 3.3% 
were Putrajaya, at 7.3%, which was 
the highest, followed by Selangor at 
4.2%, and Johor at 3.4%. 

On the other hand, Labuan’s 2022 
inflation rate, at 2.4%, was the lowest 
and lower than the 3.3% national 
average.  

Mohd Uzir said the government’s 
proactive measures accelerated the 
economic transition from  recovery to 
consolidation. 

“Economic recovery is not only 
translated through stronger 
economic growth. It is also 
reflected in an improvement in the 
community’s standard of living 
and social well-being,” he said. – 
Bernama

Foreign buying 
streak on 
Bursa continues
PETALING JAYA: Net foreign buying 
of equities on Bursa Malaysia 
continued into its fourth consecutive 
week, although at a more moderate 
rate of RM130.5 million last week, 
said MIDF Research. 

In its weekly fund flow, the 
research house remarked that it was a 
mixed trading week, with inflows 
recorded on Monday at RM280.9 
million and Friday at RM42.3 million, 
while the rest of the week saw 
outflows. 

From Tuesday to Thursday, it said  
the foreign investors have net sold a 
total of RM192.7 million, primarily 
disposing of stocks in Petronas 
Chemicals Group Bhd (RM46.6 
million), CIMB Group Holdings Bhd 
(RM33.5 million) and PPB Group Bhd 
(RM28.3 million). 

“The top three sectors that saw net 
inflows were financial services 
(RM116.7 million), utilities (RM96.6 
million) and plantation (RM81.1 
million).  

“Sectors with net outflows for the 
week were consumer products and 
services (RM93.4 million), industrial 
products and services (RM65 million) 
as well as telecommunications and 
media (RM33.4 million). Year-to-date 
(YTD), foreigners have net sold 
RM2.93 billion,” it said in a statement 
yesterday. 

In contrast, MIDF said that the 
local institutions remained net sellers 
of domestic equities for the fourth 
week in a row after net selling RM122 
million last week.  

“The majority of the outflows took 
place on Monday at RM255.4 million, 
whereby local institutions were mainly 
net selling Malayan Banking Bhd 
(RM50.6 million), Tenaga Nasional 
Bhd (RM43.4 million) and Public Bank 
Bhd (RM24.6 million). YTD, local 
institutions have been net buyers with 
inflows amounting to RM3 billion, 
MIDF said. 

In addition, it said that the local 
retailers net sold for the fourth 
consecutive week at a lower rate of 
RM8.5 million. YTD, local retailers 
have net sold RM76.4 million. 

In terms of participation,  it said 
that there was a decline in average 
daily trading volume across the 
board, with retail investors (16.8%), 
local institutions (20.8%) and foreign 
investors (6.5%).

to collaborate with a prestigious 
automotive brand like BMW to 
expand the accessibility of green 
mobility services and solutions in 
Malaysia. Additionally, Gentari’s 
capabilities in renewable energy 
will also help to establish a more 
comprehensive green electron 
value chain and together, we can 
pave the way for a greener and more 
sustainable future.” 

Hans de Visser, meanwhile, said, 
“As the leading premium automaker 
offering the largest portfolio of 
electric vehicles in Malaysia, we at 

BMW Group Malaysia are pleased 
to collaborate with Gentari to 
develop more mobility solutions, 
services as well as infrastructure to 
drive more clean and responsible 
technology, and practices for the 
automotive industry here. I can 
already envision this partnership 
shaping the future mobility 
landscape of Malaysia, offering 
more solutions created through the 
means of sustainable development 
and circularity.” 

Since its introduction in June 
2022, Gentari has rapidly expanded 

its green mobility network. To date, 
Gentari through its affiliated 
entities, has deployed over 160 
charging points in Malaysia and 
over 170 charging points in India. 
With a mission to be Asia Pacific’s 
most valued clean energy solutions 
partner by 2030, Gentari aims to 
capture over 10% market share of 
charge points and Vehicle-as-a-
Service (VaaS) offering, across key 
markets in Asia Pacific. 

In the same vein of developing 
the EV ecosystem here, BMW Group 
Malaysia has also made over 1,000 
charging facilities available in its 
network thus far. Access to over 400 
of these facilities provided are 
through partnerships with ChargEV 
and Yinson Greentech, while the 
partnership with JomCharge 
enables access to over 100 charging 
facilities, Gentari with over 150 
facilities as well as approximately 
160 facilities from new partners 
such as Shell Recharge with 
ParkEasy, ChargeN’Go, ChargeSini, 
Go To-U and FlexiParking. Over 100 
BMW i and MINI charging facilities 
are also available at most authorised 
dealerships, as well as partnering 
venues across the country, with 
more to come as part of the strategic 
infrastructure expansion plan set for 
the year ahead. 

UMWT year-to date sales total 57,008 units at end of July 
PETALING JAYA: UMW Toyota 
Motor (UMWT) reported a year-to-
date total sales of 57,008 units as of 
July 2023, compared to 52,548 units 
for the same period last year, 
marking an 8.5% increase.  

The sales for the month of July 
2023 saw a 25.8% increase 
compared to July 2022. A total of 
8,349 units were sold, comprising 
8,200 Toyota and 149 Lexus. 

UMW Toyota Motor president 
Datuk Ravindran K. said that, “To 
further expand the experience of 
driving a Toyota to more 
consumers, we are making Toyota 
ownership more accessible than 
ever with the growth of our sales 
and service centres, as well as our 
Extra Mile services together with 
monthly promotions that make it 
easier to purchase and own a 
Toyota.” 

On the expansion of its sales and 
service centres, Armada KK UMWT is expanding sales and service centres to make car ownership easier for all. – TOYOTA MALAYSIA WEBSITE


