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I. INTRODUCTION 
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II. SCOPE and COVERAGE  of  DTS  
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III. METHODOLOGY 
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IV. CONCEPT 

Day Trip 

•  Round trip distance of 
equal or more than 
50km 

• At least 4 hours and 
not exceeding 24 
hours 

Overnight 
Trip 

• At least a night (24 
hours) 

• Purpose related to 
tourism activities and 
usage of the tourism 
facilities  

Overseas 
Trip 

• Across border/ visiting 
other countires 

• Less than 12 months 

Tourism Trip 
• Non routine trip activity 
to a destination outside 
usual environment  
• Not more than 12 
months 
• Purpose related to 
business matter, vacation 
or personal matter 
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V. MAIN RESULTS OF DTS IN MALAYSIA 
 

2015 

45.0% 

2011 

35.6% 

Total Trips 

Total Domestic Visitors 

2015 

176.9 mil 

2014 

169.2 mil 

Percentage Share of 

Internal Tourism  

Consumption 

2014 

217.5 mil 

2015 

235.2 mil 

2015 

RM 67.8 bil 
2014 

RM 62.1 bil 

Total Expenditure 

2016 

RM 74.8 bil 

Annual 

Growth 

2016 

189.3 mil 

2016 

253.9 mil 

Annual 

Growth 

9.2% 

10.2% 

4.5% 

7.0% 
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V. MAIN RESULTS OF DTS IN MALAYSIA 
 

Type of   

visitor 

Excursionists 

Tourists 

Total 

2015 

114.2 mil. 

62.7 mil. 

176.9 mil. 

2016 

123.2 mil. 

66.0 mil. 

189.3 mil. 

Annual 
percentage 

change 
(%) 

7.9 

5.3 

7.0 

In 2016, 65.1 per cent of domestic visitors were  

Excursionists… 

50.7% 
49.3% 

60.1 per cent of domestic  

visitors are in the age range of  

15 to 39 years 

14.2% 

25.2% 

38.4% 

22.2% 

55 years and above

40 - 54 years

25 -39 years

15 - 24 years
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V. MAIN RESULTS OF DTS IN MALAYSIA (2016) 
 

35.3% 16.0%  13.8% 11.1% 8.8%  6.5% 5.7% 2.8% 

Transportation Automotive 
fuel 

 

Other 
activities 

 

 

Before the 
trips/  
packages / 
entrance 
fees/ tickets 

 

Shopping  
 

Food & 
beverage 

 

Accommodation 
  
 

Visited 
households 

 

 

RM 74, 773 million was spent by 

Domestic Visitors in 2016 

WHAT DO DOMESTIC VISITORS 
SPEND during trip? 
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V. MAIN RESULTS OF DTS IN MALAYSIA (2016) 
 FIVE MAIN PURPOSES OF TRIPS BY 

DOMESTIC VISITOR 

 Medical treatment/ wellness 

  Shopping 

  Visiting relatives & friends  

  Holiday/ leisure/ relaxation 

  Entertainment/ attending    
  special event/ sports 

43.6% 

33.1% 

11.4 % 

4.0% 

3.0% 

Mode of transport 

Land  

96.2% 

2.4% 

1.4% 

88.6% 

5.6% 

4.3% 

1.5% 
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V. MAIN RESULTS OF DTS IN MALAYSIA (2016) 
 

Sabah 

Perak 

Selangor 

W.P. Kuala Lumpur 

16.8 million 

Sarawak 

16.3 million 

5 Most Visited State by Domestic Visitor 

24.1 million 

16.8 million 

16.5 million 

Where Do We Go…… 
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VI. ISSUES AND CHALLENGES 

The national tourism figure 

cannot be apportioned to obtain 

tourism expenditure  

at the state level 

Nowadays, in Malaysia, children, and 

travelers under 15 years such as 

travel via school/ kindergarten trips 

have become popular 

To support more integrated  

measurement and policy in the 

context of  

Sustainable Development Goals 
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VII. CONCLUSIONS 
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See you at  

2019 

18-23 AUGUST 2019 Kuala Lumpur, 
Malaysia 

62nd  

WORLD 

STATISTICS 

CONGRESS 


