
 

 

KENYATAAN MEDIA 

BAGI PRESTASI PERDAGANGAN BORONG & RUNCIT, MALAYSIA,  

FEBRUARI 2022 

 

Jualan Perdagangan Borong & Runcit Malaysia meningkat 8.5 peratus 

untuk merekodkan RM117.2 bilion pada Februari 2022 

 

PUTRAJAYA, 11 APRIL 2022 – Jualan Perdagangan Borong & Runcit Malaysia 

merekodkan RM117.2 bilion pada Februari untuk mencatatkan pertumbuhan 

tahun ke tahun 8.5 peratus seperti dilaporkan oleh DOSM pada hari ini  dalam 

penerbitan PRESTASI PERDAGANGAN BORONG & RUNCIT, FEBRUARI 

2022. Laporan ini juga memaparkan statistik nilai jualan dan indeks volum bagi 

Perdagangan Borong & Runcit mengikut subsektor.  

Dalam satu kenyataan pada hari ini, Dato’ Sri Dr. Mohd Uzir Mahidin, Ketua 

Perangkawan Malaysia berkata, “Peningkatan bagi Perdagangan Borong & 

Runcit pada Februari disumbangkan oleh subsektor Perdagangan Runcit dengan 

peningkatan sebanyak RM4.5 bilion atau 10.2 peratus untuk mencatatkan    

RM48.8 bilion. Perdagangan Borong juga berkembang dengan 6.2 peratus atau 

RM3.3 bilion kepada RM55.9 bilion. Dalam tempoh yang sama, Kenderaan 

Bermotor melonjak 12.5 peratus atau RM1.4 bilion kepada RM12.5 bilion. Walau 
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bagaimanapun, bagi perbandingan bulan ke bulan, nilai jualan Perdagangan 

Borong & Runcit menurun -2.5 peratus, disebabkan oleh subsektor Perdagangan 

Borong yang menguncup -4.7 peratus.” 

Beralih kepada prestasi mengikut subsektor, Ketua Perangkawan 

memaklumkan, “Pertumbuhan subsektor Perdagangan Runcit sebanyak         

10.2 peratus pada Februari 2022 disokong oleh Jualan Runcit di Kedai Bukan 

Pengkhususan yang meningkat 15.9 peratus atau RM2.5 bilion kepada      

RM18.3 bilion. Kumpulan lain dalam subsektor ini turut mencatatkan 

pertumbuhan positif iaitu Jualan Runcit Bahan Api Kenderaan 18.1 peratus, 

Jualan Runcit Barangan Isi Rumah 9.8 peratus, Jualan Runcit di Kedai 

Pengkhususan 5.6 peratus, Jualan Runcit Makanan, Minuman & Tembakau     

8.6 peratus, Jualan Runcit Barangan Kesenian & Rekreasi 5.7 peratus, Jualan 

Runcit Bukan di Kedai, Gerai atau Pasar 25.9 peratus dan Jualan Runcit di Gerai 

& Pasar 8.8 peratus. Bagi perbandingan bulanan, nilai jualan subsektor ini 

merosot -0.4 peratus.” 

Mengulas lebih lanjut mengenai subsektor Perdagangan Borong, kenaikan          

6.2 peratus disumbangkan oleh Lain-lain Pengkhususan Jualan Borong yang 

mencatatkan RM22.3 billion, meningkat 6.0 peratus atau RM1.2 bilion. Ini diikuti 

oleh Jualan Borong Makanan, Minuman & Tembakau dengan 9.2 peratus untuk 

merekodkan RM10.9 bilion. Jualan Borong Bahan Mentah Pertanian & Haiwan 

Hidup turut meningkat 15.9 peratus kepada RM4.7 bilion. Bagi perbandingan 

dengan bulan sebelumnya, Perdagangan Borong menurun -4.7 peratus 

disebabkan oleh Jualan Borong Barangan Isi Rumah yang jatuh sebanyak                 

-8.2 peratus. 

Dato' Sri Dr. Mohd Uzir Mahidin turut menerangkan, "Pertumbuhan 12.5 peratus 

dalam subsektor Kenderaan Bermotor bulan ini disumbangkan oleh Jualan Alat 

Ganti & Aksesori Kenderaan Bermotor yang melonjak 27.0 peratus atau           



RM0.7 bilion kepada RM3.5 bilion. Ini diikuti oleh Penyelenggaraan & Pembaikan 

Kenderaan Bermotor, Jualan Kenderaan Bermotor dan Jualan, Penyelenggaraan 

& Pembaikan Motosikal masing-masing sebanyak 27.3 peratus, 3.3 peratus dan 

5.1 peratus. Bagi perbandingan bulanan, jualan subsektor ini merosot secara 

marginal -0.7 peratus yang disebabkan oleh Jualan Alat Ganti & Aksesori 

Kenderaan Bermotor yang jatuh -4.3 peratus.”  

Ketua Perangkawan seterusnya memaklumkan, “Indeks jualan runcit melalui 

internet pada Februari 2022 merekodkan pertumbuhan 19.8 peratus tahun ke 

tahun (Januari 2021: 20.5 peratus). Bagi pelarasan musim, indeks ini menurun        

-1.1 peratus berbanding bulan sebelum.” 

Bagi indeks volum, Perdagangan Borong & Runcit pada Februari 2022 

mencatatkan pertumbuhan tahun ke tahun sebanyak 3.8 peratus. Ketua 

Perangkawan turut memaklumkan bahawa pengembangan itu disumbangkan 

oleh Kenderaan Bermotor yang meningkat 9.4 peratus. Perdagangan Runcit & 

Perdagangan Borong juga merekodkan pertumbuhan positif dengan peningkatan 

masing-masing 5.4 peratus dan 0.4 peratus. Bagi indeks volum pelarasan 

musim, ia naik 4.9 peratus bulan ke bulan. 

Jabatan Perangkaan Malaysia sedang menjalankan Survei Pendapatan, 

Perbelanjaan Isi Rumah dan Kemudahan Asas (HIES/BA) 2022 bermula dari           

1 Januari 2022 sehingga 31 Disember 2022. Jabatan ini amat menghargai 

kerjasama daripada responden yang terpilih untuk memberikan maklumat 

kepada pegawai DOSM serta menjayakan survei ini. Sila layari 

www.dosm.gov.my untuk maklumat lanjut. 

 

 

 

 



Carta 1: Nilai Jualan Perdagangan Borong & Runcit, (RM Bilion) 

 

 

 

Carta 2: Indeks Jualan Runcit Melalui Internet                                      
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MEDIA STATEMENT 

FOR PERFORMANCE OF WHOLESALE & RETAIL TRADE, MALAYSIA,  

FEBRUARY 2022 

 

Malaysia’s Wholesale & Retail Trade sales rose 8.5 per cent to record 

RM117.2 billion in February 2022 

 

PUTRAJAYA, APRIL 11, 2022 – Malaysia’s Wholesale & Retail Trade recorded 

RM117.2 billion in February to register 8.5 per cent year-on-year growth as 

reported by DOSM in today’s release of PERFORMANCE OF WHOLESALE & 

RETAIL TRADE, FEBRUARY 2022. The report also presents statistics on sales 

value and volume index of Wholesale & Retail Trade by sub-sector.  

In a statement today, Dato’ Sri Dr. Mohd Uzir Mahidin, Chief Statistician Malaysia 

said, “The increase for Wholesale & Retail Trade in February was attributed to 

Retail Trade sub-sector with an increase of RM4.5 billion or 10.2 per cent to 

register RM48.8 billion. Wholesale Trade also expanded with 6.2 per cent or 

RM3.3 billion to RM55.9 billion. Within the same period, Motor Vehicles surged 

12.5 per cent or RM1.4 billion to RM12.5 billion. However, for month-on-month 

comparison, sales value of Wholesale & Retail Trade slipped -2.5 per cent, due 

to Wholesale Trade sub-sector which contracted -4.7 per cent.” 
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Looking at the performance across sub-sectors, the Chief Statistician informed, 

“The Retail Trade sub-sector growth of 10.2 per cent in February 2022 was 

supported by Retail Sales in Non-specialised Stores which grew 15.9 per cent or              

RM2.5 billion to RM18.3 billion. Likewise, other group in this sub-sector also 

recorded positive growth namely Retail Sales of Automotive Fuels 18.1 per cent, 

Retail Sales of Household Goods 9.8 per cent, Retail Sales in Specialised Stores 

5.6 per cent, Retail Sales of Food, Beverages & Tobacco 8.6 per cent, Retail 

Sales of Cultural & Recreation Goods 5.7 per cent, Retail Sales Not in Stores, 

Stalls or Market 25.9 per cent, and Retail Sales in Stalls & Market 8.8 per cent. 

For,month-on-month comparison, sales of this sub-sector went down                    

-0.4 per cent.” 

Commenting further on Wholesale Trade sub-sector, the increase of 6.2 per cent 

was attributed to Other Specialised Wholesale which registered RM22.3 billion, 

grew 6.0 per cent or RM1.2 billion. This was followed by Wholesale of Food, 

Beverages & Tobacco with 9.2 per cent to record RM10.9 billion. Similarly, 

Wholesale of Agricultural Raw Materials & Live Animals also increased                  

15.9 per cent to RM4.7 billion. For monthly comparison, Wholesale Trade 

decreased -4.7 per cent which mainly contributed by Wholesale of Household 

Goods which dropped -8.2 per cent. 

Dato’ Sri Dr. Mohd Uzir Mahidin also informed, “The 12.5 per cent growth in 

Motor Vehicles sub-sector this month was attributed to Sales of Motor Vehicles 

Parts & Accessories which elevated 27.0 per cent or RM0.7 billion to           

RM3.5 billion. This was followed by Maintenance & Repair of Motor Vehicles, 

Sales of Motor Vehicles, and Sales, Maintenance & Repair of Motorcycles with 

27.3 per cent, 3.3 per cent, and 5.1 per cent, respectively. On a monthly basis, 

sales of this sub-sector fell marginally -0.7 per cent which was dragged down by 

Sales of Motor Vehicles Parts & Accessories which decreased -4.3 per cent.”  



 

The Chief Statistician also went on to note that, “Index of retail sale over the 

internet for February 2022 recorded 19.8 per cent growth year-on-year                                         

(January 2022: 20.5 per cent). For seasonally adjusted value, the index declined        

-1.1 per cent as against the previous month.” 

In terms of volume index, Wholesale & Retail Trade for February 2022 registered 

a year-on-year growth of 3.8 per cent. The Chief Statistician added that the 

expansion was attributed to Motor Vehicles which increased 9.4 per cent. 

Similarly, Retail Trade and Wholesale Trade also recorded a positive growth with                   

5.4 per cent and 0.4 per cent, respectively. For seasonally adjusted volume 

index, it went up 4.9 per cent month-on-month. 

The Department of Statistics Malaysia is conducting Household Income, 

Expenditure and Basic Amenities Survey (HIES/BA) 2022 from 1st January 2022 

until 31st December 2022. The Department gratefully acknowledges the                 

co-operation provided by the selected respondents to share the information to 

DOSM’s officer’s and making the survey a success. Please 

visit www.dosm.gov.my for further info. 
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Chart 1: Sales Value of Wholesale & Retail Trade, (RM Billion) 

 

 

 

Chart 2: Index of Retail Sale Over the Internet 
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