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KENYATAAN MEDIA
BAGI PRESTASI PERDAGANGAN BORONG & RUNCIT, MALAYSIA,
MEI 2022

Perdagangan Borong & Runcit Malaysia mencatatkan jualan tertinggi
sejak 2013 bagi prestasi Mei dengan RM129.8 bilion, tumbuh

19.9 peratus dengan jualan melalui internet 25.9 peratus

PUTRAJAYA, 8 JULAI 2022 - Jualan Perdagangan Borong & Runcit Malaysia
sekali lagi mencatatkan rekod baharu pada Mei dengan pertumbuhan
19.9 peratus tahun ke tahun untuk mencatatkan RM129.8 bilion, mengekalkan
momentum dari Mac yang meningkat 9.8 peratus seperti dilaporkan oleh DOSM
pada hari ini dalam penerbitan PRESTASI PERDAGANGAN BORONG &
RUNCIT, MEI 2022. Laporan ini juga memaparkan statistik nilai jualan dan indeks

volum bagi Perdagangan Borong & Runcit mengikut subsektor.

Dalam satu kenyataan pada hari ini, Dato’ Sri Dr. Mohd Uzir Mahidin, Ketua
Perangkawan Malaysia berkata, “Peningkatan bagi Perdagangan Borong & Runcit
pada Mei disumbangkan oleh subsektor Perdagangan Runcit yang meningkat

RM13.0 bilion atau 29.9 peratus kepada RM56.3 bilion. Perdagangan Borong juga



berkembang dengan 11.7 peratus atau RM6.3 bilion kepada RM59.6 bilion. Dalam
tempoh yang sama, Kenderaan Bermotor menokok 20.1 peratus atau RM2.3 bilion
kepada RM13.9 bilion. Secara umumnya, peningkatan keseluruhan RM21.5 bilion
atau 19.9 peratus dalam Perdagangan Borong & Runcit disebabkan oleh
penarikan semula sekatan pergerakan yang dikenakan semasa pandemik
Covid-19 yang membolehkan sambutan Hari Raya Aidilfitri disambut dengan
meriah dan istimewa di seluruh negara. Bagi perbandingan bulan ke bulan, nilai
jualan Perdagangan Borong & Runcit meningkat 1.4 peratus disumbangkan oleh

subsektor Perdagangan Runcit 5.1 peratus.”

Beralih kepada prestasi mengikut subsektor, Ketua Perangkawan memaklumkan,
“Pertumbuhan subsektor Perdagangan Runcit sebanyak 29.9 peratus pada Mei
2022 disokong oleh Jualan Runcit di Kedai Bukan Pengkhususan yang meningkat
36.3 peratus atau RM5.5 bilion kepada RM20.7 bilion. Kumpulan lain dalam
subsektor ini turut mencatatkan pertumbuhan positif iaitu Jualan Runcit di Kedali
Pengkhususan 30.8 peratus, Jualan Runcit Bahan Api Kenderaan 54.6 peratus,
Jualan Runcit Barangan Isi Rumah 23.7 peratus, Jualan Runcit Makanan,
Minuman & Tembakau 21.4 peratus, Jualan Runcit Barangan Kesenian &
Rekreasi 20.1 peratus, Jualan Runcit Peralatan Informasi & Komunikasi
8.0 peratus, Jualan Runcit Bukan di Kedai, Gerai atau Pasar 27.0 peratus, dan
Jualan Runcit di Gerai & Pasar 24.0 peratus. Bagi perbandingan bulan ke bulan,
jualan subsektor ini meningkat 5.1 peratus. Sumbangan utama kenaikan ini
direkodkan oleh Jualan Runcit Bahan Api Kenderaan dan Jualan Runcit di Kedai

Pengkhususan masing-masing sebanyak 10.1 peratus dan 5.6 peratus.”

Mengulas lebih lanjut mengenai subsektor Perdagangan Borong, kenaikan
11.7 peratus disumbangkan oleh Jualan Borong Barangan Isi Rumah dengan
peningkatan 22.1 peratus atau RM2.2 bilion kepada RM11.9 bilion. Antara
kumpulan yang menyumbang kepada peningkatan ini ialah Lain-lain

Pengkhususan Jualan Borong 8.8 peratus, Jual Borong Bahan Mentah Pertanian



& Haiwan Hidup 17.7 peratus, Jualan Borong Makanan, Minuman & Tembakau
7.4 peratus, Jualan Borong Jentera, Peralatan & Bekalan 10.1 peratus, Jual
Borong Berdasarkan Kontrak atau Yuran 12.0 peratus, dan Perdagangan Borong
Tanpa Pengkhususan 3.8 peratus. Bagi perbandingan bulanan, Perdagangan
Borong meningkat 0.9 peratus. Peningkatan ini disumbangkan oleh kenaikan
dalam Jual Borong Bahan Mentah Pertanian & Haiwan Hidup dan Jualan Borong
Jentera, Peralatan & Bekalan masing-masing sebanyak 4.0 peratus dan

2.0 peratus.

Dato' Sri Dr. Mohd Uzir Mahidin turut menerangkan, "Pertumbuhan 20.1 peratus
dalam subsektor Kenderaan Bermotor bulan ini disumbangkan oleh Jualan Alat
Ganti & Aksesori Kenderaan Bermotor yang meningkat 34.3 peratus atau
RM1.0 bilion kepada RM3.8 bilion. Ini diikuti oleh Jualan Kenderaan Bermotor,
Penyelenggaraan & Pembaikan Kenderaan Bermotor, dan Jualan,
Penyelenggaraan & Pembaikan Motosikal masing-masing sebanyak 9.3 peratus,
37.4 peratus dan 23.2 peratus. Bagi perbandingan bulanan, jualan subsektor ini
menjunam -9.6 peratus disebabkan oleh Jualan Kenderaan Bermotor yang
merosot -16.7 peratus, berikutan industri ini terus terjejas ekoran kekurangan cip

serta asas yang lebih tinggi yang dicatatkan pada Mac.”

Ketua Perangkawan seterusnya memaklumkan, “Indeks jualan runcit melalui
internet untuk Mei 2022 merekodkan pertumbuhan 25.9 peratus tahun ke tahun
(April 2022: 24.9 peratus). Bagi pelarasan musim, indeks menurun -0.3 peratus

berbanding bulan sebelumnya.”

Bagi indeks volum, Perdagangan Borong & Runcit bagi Mei 2022 mencatatkan
pertumbuhan tahun ke tahun sebanyak 14.7 peratus. Ketua Perangkawan turut
menerangkan bahawa pengembangan itu disumbangkan oleh Perdagangan
Runcit dan Kenderaan Bermotor yang meningkat masing-masing 24.2 peratus dan

21.5 peratus. Perdagangan Borong juga mencatatkan pertumbuhan positif



3.1 peratus. Walau bagaimanapun bagi indeks volum pelarasan musim, ia jatuh
-0.7 peratus bulan ke bulan.

Jabatan Perangkaan Malaysia (DOSM) sedang menjalankan Survei Pendapatan,
Perbelanjaan Isi Rumah dan Kemudahan Asas (HIES/BA) 2022 bermula dari
1 Januari 2022 sehingga 31 Disember 2022 dan Survei Ekonomi Tahunan 2022
(AES 2022) bermula 15 April sehingga 30 September 2022. DOSM amat
menghargai kerjasama daripada responden yang terpilih untuk memberikan
maklumat kepada DOSM serta menjayakan survei ini. Sila layari

www.dosm.gov.my untuk maklumat lanjut.

Carta 1: Nilai Jualan Perdagangan Borong & Runcit, 2019 — 2022
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Carta 2: Nilai Jualan Kenderaan Bermotor, 2019 — 2022

I;II;I:; ;li':;:::)] Peratus (%)
18.0 1800.0
16.0 1600.0
14.0 1400.0
120 1200.0
100 1000.0

800.0
8.0 N\ 600.0
6.0 400.0
4.0 200.0

2.0 0.0

| I R
o INEREERERREE I AR NN i 81 oo

O = B [L ] (%] = B [P (0] = 5 ES W S £ s 8O0 0T g
ﬂngzﬂ égégﬂﬂngzﬂ §§5§D=m§gzaﬂ§§5302£§gz
2019 2020 2021 2022
== Nilai Jualan -a-Kadar Pertumbuhan Tahunan ~=-Kadar Pertumbuhan Bulanan
Carta 3: Nilai Jualan Perdagangan Borong, 2019 — 2022
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Carta 4: Nilai Jualan Perdagangan Runcit, 2019 — 2022
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Carta 5: Indeks Jualan Runcit Melalui Internet, 2019 — 2022
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DEPARTMENT OF STATISTICS MALAYSIA

MEDIA STATEMENT
FOR PERFORMANCE OF WHOLESALE & RETAIL TRADE, MALAYSIA,
MAY 2022

Malaysia’s Wholesale & Retail Trade posted the highest sales since 2013
for May with RM129.8 billion, grew 19.9 per cent with online purchases
25.9 per cent

PUTRAJAYA, JULY 8, 2022 — Malaysia’s Wholesale & Retail Trade sales again
set a new record in May with a growth of 19.9 per cent year-on-year to register
RM129.8 billion, keeping the momentum from March which saw an increase of
9.8 per cent as reported by DOSM in today’s release of PERFORMANCE OF
WHOLESALE & RETAIL TRADE, MAY 2022. The report also presents statistics

on sales value and volume index of Wholesale & Retail Trade by sub-sector.

In a statement today, Dato’ Sri Dr. Mohd Uzir Mahidin, Chief Statistician Malaysia
said, “The increase in Wholesale & Retail Trade was attributed to Retail Trade
sub-sector which rose RM13.0 billion or 29.9 per cent to record RM56.3 billion.
Wholesale Trade expanded 11.7 per cent or RM6.3 billion to RM59.6 billion. Within
the same period, Motor Vehicles surged 20.1 per cent or RM2.3 billion to

RM13.9 billion. Generally, the overall increase of RM21.5 billion or 19.9 per cent



in Wholesale & Retail Trade was attributable to the lifting of movement restriction
imposed during the Covid-19 pandemic which enabled Hari Raya Aidilfitri
celebrated in joyful and lively. For month-on-month comparison, sales value of
Wholesale & Retail Trade increased 1.4 per cent, contributed by Retail Trade

sub-sector which rose 5.1 per cent.”

Looking at the performance across sub-sectors, the Chief Statistician informed,
“The Retail Trade sub-sector growth of 29.9 per cent in May 2022 was supported
by Retail Sales in Non-specialised Stores which grew 36.3 per cent or
RM5.5 billion to RM20.7 billion. Likewise, other groups in this sub-sector also
recorded positive growth namely Retail Sales in Specialised Stores 30.8 per cent,
Retail Sales of Automotive Fuels 54.6 per cent, Retail Sales of Household Goods
23.7 per cent, Retail Sales of Food, Beverages & Tobacco 21.4 per cent, Retall
Sales of Cultural & Recreation Goods 20.1 per cent, Retail Sales of Information &
Communication Equipment 8.0 per cent, Retail Sales Not in Stores, Stalls or
Market 27.0 per cent, and Retail Sales in Stalls & Market 24.0 per cent. For
month-on-month comparison, sales of this sub-sector went up 5.1 per cent. The
main contribution was Retail Sales of Automotive Fuels and Retail Sales in

Specialised Stores with 10.1 per cent and 5.6 per cent, respectively.”

Commenting further on Wholesale Trade sub-sector, the increase of
11.7 per cent was mainly attributed to Wholesale of Household Goods which
increased 22.1 per cent or RM2.2 billion to RM11.9 billion. Among the groups that
contributed to this growth were Other Specialised Wholesale 8.8 per cent,
Wholesale of Agricultural Raw Materials & Live Animals 17.7 per cent, Wholesale
of Food, Beverages & Tobacco 7.4 per cent, Wholesale of Machinery, Equipment
& Supplies 10.1 per cent, Wholesale on a Fee or Contract Basis 12.0 per cent, and
Non-specialised Wholesale Trade 3.8 per cent. For monthly comparison,
Wholesale Trade grew 0.9 per cent. The increment was supported by the increase

of Wholesale of Agricultural Raw Materials & Live Animals and Wholesale of



Machinery, Equipment & Supplies with 4.0 per cent and 2.0 per cent, respectively.

Dato’ Sri Dr. Mohd Uzir Mahidin also informed, “The 20.1 per cent growth in Motor
Vehicles sub-sector this month was lifted by Sales of Motor Vehicle Parts &
Accessories 34.3 per cent or RM1.0 billion to RM3.8 billion. This was followed by
Sales of Motor Vehicles, Maintenance & Repair of Motor Vehicles, and Sales,
Maintenance & Repair of Motorcycles with 9.3 per cent, 37.4 per cent, and
23.2 per cent, respectively. However, on a monthly basis, sales of this sub-sector
decreased -9.6 per cent which was pushed down by Sales of Motor Vehicles of
-16.7 per cent, as this industry continued to be affected by the global chips

shortage, parts and logistic disruptions.”

The Chief Statistician also went on to note that, “Index of retail sale over the
internet for May 2022 recorded 25.9 per cent growth year-on-year
(April 2022: 24.9 per cent). For seasonally adjusted value index, the index inched

down -0.3 per cent as against the previous month.”

In terms of volume index, Wholesale & Retail Trade for May 2022 registered a
year-on-year growth of 14.7 per cent. The Chief Statistician added that the
expansion was contributed by Retail Trade and Motor Vehicles which increased
24.2 per cent and 21.5 per cent, respectively. Similarly, Wholesale Trade also
recorded a positive growth with 3.1 per cent. However, for seasonally adjusted

volume index, it went down -0.7 per cent month-on-month.

The Department of Statistics Malaysia (DOSM) is conducting the Household
Income, Expenditure and Basic Amenities Survey (HIES/BA) 2022 from
1st January 2022 to 31st December 2022 and the Annual Economic Survey 2022
(AES 2022) from 15th April 2022 to 30th September 2022. DOSM greatly
appreciates the cooperation given by selected respondents by sharing their
information with  DOSM and making the survey a success. Please visit

www.dosm.gov.my for more information.



Chart 1: Sales Value of Wholesale & Retail Trade, 2019 — 2022
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Chart 2: Sales Value of Motor Vehicles, 2019 - 2022
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Chart 3: Sales Value of Wholesale Trade, 2019 — 2022
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Chart 4: Sales Value of Retail Trade, 2019 — 2022

Sales Value

(RM Billion) Per cent (%)
60.0 Lkl 70.0

- 60.0
50.0 ‘ - 50.0
40.0
29.9
40.0 300
30.0 E [ 200
IBupganpesy TH S oo
> oo .l
20.0 l ' I ‘ I . e 2 ‘ I % l ' L 0.0
-10.0
10.0 - 200
- -30.0
0.0 - G c 9 oo o S o > >.-40'0
s S 3 22 oEE Y5 8 S oo EE Y S8 ES32oEEEd858ET R
5822533385885 822533386288583533336285¢83e%
2019 2020 2021 2022

" Sales Value  -=-Percentage Change Year-On-Year =~ —=—Percentage Change Month-on-Month



Chart 5: Index of Retail Sale Over the Internet, 2019 — 2022
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