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SCAN ME

Malaysia’s 2025 
trade hits new 
high, breaks 
RM3 trillion mark 
KUALA LUMPUR: Malaysia’s total trade in 2025 
reached its highest value on record, surpassing the 
RM3 trillion mark at RM3.06 trillion, a 6.3% year-on-
year increase, with exports exceeding imports to 
generate a RM151.8 billion trade surplus.

According to Malaysia External Trade 
Development Corporation (Matrade), the country’s 
exports exceeded RM1 trillion for the fifth 
consecutive year, rising 6.5% to a record RM1.6 
trillion, while imports grew 6.2% to RM1.45 trillion.

It said Malaysia recorded its highest-ever trade, 
export and import values, underscoring the 
nation’s resilience and competitiveness amid an 
increasingly uncertain global trade environment. 

“Export growth is underpinned by record-
high shipments to traditional trading partners, 
namely Asean, the United States, Taiwan and the 
European Union, reflecting Malaysia’s strong 
integration into high-value, technology-driven 
global supply chains. 

“Exports to China expanded at a more 
moderate pace,“ it said in a statement yesterday. 

Matrade said Malaysia’s extensive free trade 
agreements, including major regional frameworks 
such as the Comprehensive and Progressive 
Agreement for Trans-Pacific Part-nership and the 
Regional Comprehensive Economic Partnership, 
continued to facilitate market access, diversify 
export destinations and mitigate trade risks.

It said that by leveraging these agreements, 
exports remained on an upward trend, with 
Hong Kong, Mexico and Canada recording new 
highs, supported by broad-based growth across 
a wide range of products. 

“This performance was achieved despite 
rising global uncertainties, including geo-
political tensions, supply chain realignments and 
rising risks of protectionism,“ it said. 

Meanwhile, December 2025 emerged as the 
highest monthly trade for exports and imports, 
with imports rising by 12% to RM133.68 billion 
compared to the corresponding month last year. 

Matrade said the import of intermediate goods 
grew by 3.6% to RM63.16 billion. In comparison, 
imports of capital goods fell by 11.8% to RM15.31 
billion, while imports of consumption goods rose 
by 27.6% to RM13.10 billion.

On a quarterly basis, trade in the fourth quarter 
of 2025 rose 11.7% to RM826.65 billion compared 
to the previous corresponding quarter. Exports 
increased by 11% to RM436.22 billion, and 
imports rose 12.6% to RM390.44 billion.

As to outlook for 2026, Matrade said 
Malaysia’s trade is expected to expand at a 
moderate pace, consistent with the global trade 
outlook published by the World Trade 
Organisation, which projects world merchandise 
trade volume to grow by 0.5%. 

“The outlook remains subject to downside risks 
arising from trade-restrictive measures, geopolitical 
tensions, policy uncertainty and weaker global 
demand conditions,“ it added. – Bernama

MAA: Auto market robust in 2025, sales top 820,000 units for second year running 
KUALA LUMPUR: The Malaysian 
automotive market maintained its 
strong momentum in 2025, sur-
passing the 800,000-unit threshold for 
the second consecutive year, with 
total industry volume (TIV) rising to 
820,752 units from 816,747 units in 
2024, an increase of 0.5%. 

Malaysian Automotive Association 
(MAA) president Mohd Shamsor 

Mohd Zain said the robust perfor-
mance was supported by a resilient 
economy driven by strong domestic 
demand and a recovery in exports, as 
gross domestic product (GDP) 
expanded by 4.7% in the first three 
quarters of 2025. 

He noted that the Overnight Policy 
Rate, which was reduced to 2.75% 
from July 2025, provided a conducive 

environment for vehicle financing, 
while a stable socio-political land-
scape helped underpin business 
confidence and employment stability. 

“The positive employment market 
also supported the industry, with the 
unemployment rate reaching an 11-
year low of 2.9%,” he said in a press 
conference yesterday. 

Mohd Shamsor said national 

makes recorded sales of 511,468 units, 
accounting for a 62.3% market share, 
compared with 309,284 units for non-
national makes, which represented a 
37.7% share. 

“The combined market share of 
the two national makes improved by 
0.4% to 62.3% or 511,468 units, albeit 
with a lower growth rate of 1.1%. 

“Meanwhile, non-national makes 

registered a lower sales volume of 
309,284 units, representing a 0.6% 
decline in 2025 compared with a year 
earlier, mainly due to weaker 
contribution from the commercial 
vehicles segment,” he said. 

He added that total industry 
production in 2025 declined by 5.4% 
to 747,780 units from 790,347 units in 
2024. – Bernama

Maybank rolls out ROAR30, 
targets 13-14% ROE by 2030

KUALA LUMPUR: Malayan Banking Bhd 
(Maybank) has set a target to deliver return on 
equity (ROE) of 13% to 14% by 2030 under its 
new five-year strategy, ROAR30, as the 
banking group doubles down on Asean 
growth, Islamic finance leadership and large-
scale technology investments. 

Under ROAR30, Maybank aims to deliver 
stronger, more sustainable growth, with key 
financial targets including a net interest 
margin of 2.05%, a cost-to-income ratio of 
47%, and a current account savings account  
ratio exceeding 41%. 

The strategy, which runs through to 2030, 
is anchored on three pillars and building 
businesses at scale and strengthening its 
foundation to future-proof the group. 

President and group CEO Datuk Seri 
Khairussaleh Ramli said the new strategy 
marks a shift from consolidation under the 
previous M25+ plan to an accelerated growth 
phase. 

“Following the completion of M25+, the 
new five-year strategy reinforces Maybank’s 
purpose, with a focus on delivering 
shareholder value through continued 
improvement in ROE. Now is the time under 
ROAR30 to supercharge growth by building 
our businesses at scale as we aim to capitalise 
on Asean’s growing significance,” he said at 
the strategy launch yesterday. 

Khairussaleh said Maybank’s home market 
– Malaysia, Indonesia and Singapore – will 
remain the key drivers of growth and 
profitability, supported by a coherent regional 
network strategy to serve clients across borders.

At the heart of ROAR30 is the group’s 
purpose of Humanising Financial Services, 
delivered through values-based offerings. 
This includes enhancing customer ex-
perience, driving positive social impact and 
powering the real economy, particularly small 
and medium enterprises. 

Maybank targets to mobilise RM300 billion 
in sustainable finance over the next five years, 
nearly double the RM156.32 billion achieved 

 Khairussaleh (right) at the media briefing on Maybank’s New Five-Year Strategy Plan yesterday. 
With him are Maybank group chief strategy and transformation officer Dr Siew Chan Cheong (left) 
and group chief financial officer Shafiq Abdul Jabbar. – BERNAMAPIC 
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cumulatively under M25+ as of the nine 
months of FY25.  

The banking group is also on track to 
achieve carbon neutrality by 2030 and net 
zero by 2050, having already reduced Scope 1 
and 2 emissions by 57.7%. 

To support the real economy, the group 
plans to mobilise RM100 billion each for SME 
financing and new-economy financing, while 
backing national initiatives such as the New 
Industrial Master Plan 2030, the National 
Energy Transition Roadmap, and the Johor-
Singapore Special Economic Zone. 

The second pillar focuses on scaling four 
core businesses: global Islamic finance, 
regional wealth management, regional 
transactions and payments, and regional 
corporate and investment banking (CIB). 

Maybank, currently among the top five 
Islamic banks globally by assets, aims to 
strengthen its Islamic wealth offerings and 
expand its ecosystem play across the halal 
value chain in Asia-Pacific. 

In wealth management, the group is 
pushing towards a unified regional wealth 
brand, leveraging its Malaysian franchise to 
become the country’s largest wealth manager. 

To drive customer engagement across 
Asean, Maybank will deploy artificial 
intelligence-powered behavioural seg-
mentation to deliver more personalised and 
proactive financial solutions. 

In transactions and payments, the bank 
plans to enhance its digital-first regional 
platform to enable seamless cross-border 
money movement and liquidity optimisation, 
supported by strategic partnerships. 

Meanwhile, its CIB business will invest in 
digital capabilities such as next-generation loan 

origination systems and regional customer 
relationship management platforms to improve 
efficiency and connectivity across markets.

The third pillar under ROAR30 centres on 
strengthening Maybank’s foundation, with 
technology and talent at the core. The group 
will invest RM10 billion over the next five 
years in technology, data and artificial 
intelligence to modernise its core banking 
systems, adopt cloud architecture and 
support new ways of working. 

Addressing concerns over rising costs, 
Khairussaleh said, the technology push will 
be balanced by disciplined cost management. 

“We are looking at productivity, the 
composition of our workforce, strategic 
procurement and network optimisation as 
some of the levers to optimise cost,” he said, 
adding that natural attrition and retirements 
will also help manage expenses. 

As part of its digital strategy, Maybank is 
developing a new retail banking app that 
could potentially replace the existing MAE 
platform. The app is designed as a single 
regional platform to be rolled out across 
multiple markets, with Indonesia likely to be 
among the first. 

“We don’t want to jumpstart expectations, 
but it should happen sooner rather than later,” 
Khairussaleh said. 

ROAR30 builds on the strong execution of 
M25+, under which Maybank posted a net 
profit of RM7.8 billion as at 9M FY25, with ROE 
reaching 11.5%, its highest level since 2016. 

The group also delivered a cumulative 
total shareholder return of 56.1% between 
2022 and January 2025, supported by growth 
in wealth management, Islamic banking and 
fee-based businesses. 


